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This report presents the implementation and results of the FLEARY national 

seminars, documenting the dissemination of the project’s financial literacy 

methodology and educational resources to a wider range of stakeholders. It brings 

together evidence from the seminars organised in Greece, Italy and Bulgaria, 

including participation, key outcomes, participant feedback and dissemination 

activities, and assesses their contribution to the wider uptake of the project results. 

Particular attention is given to the practical relevance and transferability of the 

FLEARY methodology and materials for professionals and organisations working 

with young people, as well as their potential to strengthen capacity in financial and 

consumer education. The report is complemented by supporting documentation, 

including seminar materials, evaluation tools, attendance records, photographs and 

dissemination evidence. 
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1.1 Purpose of the Deliverable 

This deliverable presents the national seminars organised within Work Package 3 

(WP3) of the FLEARY project. 

The aim of these seminars was to share the project’s methodology and curriculum 

with a wider audience and to support the use of the developed materials in practice. 

Through these events, WP3 contributes to the dissemination of the project results 

and to increasing awareness of financial literacy, especially among young people at 

risk. 

The seminars also aimed to support professionals and organisations working with 

young people by providing them with practical tools and approaches that can be 

used in their daily work, and to strengthen their capacity in the field of consumer 

education and financial literacy. 

 

1.2 Overview of National Seminars 

As part of WP3, each project partner implemented the national seminar activities in 

their country. The seminars were designed as dissemination and awareness-raising 

events and brought together participants from different backgrounds, such as 

organisations working with young people, educators, consumer organisations, 

public authorities, and young people who were not involved in the project activities. 

All seminars followed a common structure developed within WP3 in order to ensure 

consistency. They included an introduction to the FLEARY project, presentation of 

the main topics of the curriculum, and examples showing how the approach works 

in practice. Interactive elements were also included to support participation and 

discussion. 

The seminars provided an opportunity for participants to become familiar with the 

project results, to reflect on how they can be used in different contexts, and to 

strengthen their capacity in the field of financial literacy and consumer education. 

 

1.3 Countries Involved 

The seminars were organised in the following countries: 

● Greece  

● Italy  

● Bulgaria  

 

Each partner organised the event at national level, adapting it where needed to the 

 2. Introduction 
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local context, while keeping the overall structure and objectives defined under WP3. 

 

1.4 Methodological Approach 

To support the organisation of the national seminars and ensure consistency across 

partner countries, a set of common materials was developed within WP3. These 

included a seminar programme, a set of common presentation slides, and an 

evaluation questionnaire. 

These materials provided a common structure and guidance for all partners, while 

allowing flexibility to adapt the content to the national context and the profile of 

participants. This approach ensured a coherent delivery of the seminars and 

supported the effective dissemination of the project methodology and results. 
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2.1 Italy 

General Information  

The Italian national seminar of the FLEARY project, entitled “Financial Literacy for 

Young People at Risk of Social Exclusion,” was held on 2 July 2026, from 10:00 a.m. 

to 2:00 p.m., at Binario F, Via Marsala, Rome, and was organised by the 

Associazione Utenti dei Servizi Radiotelevisivi (AssoURT). The event was delivered 

in a blended format: it took place in person and was also broadcast live via 

GoToWebinar, with a planned duration of 240 minutes for the remote session. 

Participants were reached through a bilingual (Italian/English) poster detailing the 

date, venue, agenda and registration options, through AssoURT’s Instagram and 

Facebook channels, and through the project partners’ and institutional networks. 

 

Participants  

The event attracted broad participation both in person and remotely: 54 

participants attended in person, as confirmed by the attendance register collected 

on site, while 23 participants joined remotely via GoToWebinar. In total, 77 

participants attended the event, with 27 clicks recorded on the registration links. 

Remote registrants included representatives of banking institutions, lawyers and 

legal professionals (including in the consumer protection field), and citizens 

interested in the topic, confirming the cross-sector reach of the audience. In-person 

participants included educators, youth workers, consumer organisations (including 

CODACONS), and public officials, alongside representatives of Banca d’Italia, the 

Guardia di Finanza, the Banking and Financial Ombudsman (ABF) and Intesa 

Sanpaolo, as well as project partners from Greece and Bulgaria. 

Additional information on the participant profile was collected through the 

evaluation questionnaire, which was completed by 76 respondents. Among them, 

40 were female (52.6%) and 36 were male (47.4%). Respondents represented a 

diverse range of professional backgrounds, including analysts, students, youth 

workers, educators, teachers, psychologists, sociologists, social workers, 

researchers, project managers, freelancers, social operators, and lawyers/legal 

consultants. The most represented groups were analysts (9 respondents), students 

(8) and youth workers (8), followed by educators, teachers and psychologists (7 

respondents each). This diversity indicates that the evaluation captured 

perspectives from participants with different educational, social and professional 

backgrounds. 

 

 2. Implementation of National Seminars 
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Seminar Description  

The seminar aimed to present the FLEARY project’s approach and materials to 

educators, youth workers, consumer organisations, public officials and 

professionals in the field, and to show how financial education can move from the 

transmission of theoretical concepts to learning grounded in real-life scenarios, 

particularly suited to young people in socio-economically vulnerable conditions.  

The event opened with a welcome address and presentation of the project, followed 

by a session on young people’s current financial challenges and skills gaps, a 

session on the FLEARY approach (co-creation, real-life scenarios and game-based 

learning), and a session on the curriculum itself (money management, credit, digital 

finance and consumer rights). An interactive demonstration allowed participants to 

work hands-on through a savings scenario and a loan comparison.  

A further session addressed cross-cutting tools such as gender, artificial 

intelligence and financial sustainability, and the seminar closed with an open 

discussion and a satisfaction questionnaire. The programme also included an 

institutional session with contributions from Banca d’Italia, the Guardia di Finanza, 

the Banking and Financial Ombudsman (ABF) and Intesa Sanpaolo, institutions that 

had also supported the FLEARY project during its implementation and contributed 

to the development of its materials and content. 

 

Key Outcomes  

A key message delivered at the opening was that Italy ranks last among G7 

economies in financial competence: a Banca d’Italia survey found that only 35% of 

young people aged 18 to 34 correctly answer basic questions on inflation, interest 

rates and risk, and Italian teenage girls show a 20-point financial-competence gap 

compared to male peers, against a European average of just 5 points. These figures 

were used to underline the urgency of the initiative rather than to alarm, and to 

highlight that the real challenge is often not a lack of information but the gap 

between knowing and doing.  

AssoURT shared its own experience of running ten FLEARY sessions in a secondary 

school in Rome with sixteen fourth- and fifth-year students, including a simulated 

class cash fund that sparked active discussion on spending priorities, a comparison 

of three loan offers for a school laptop that led students to discover that the 

seemingly cheapest option was in fact the most expensive, a module on financial 

planning and emergency funds that revealed how concretely some students were 

already facing these difficulties, and a module on the financial gender gap that 

opened a spontaneous discussion on family models associating money 

management with a male figure.  

The closing module on the critical and conscious use of artificial intelligence in 

financial matters, covering both AI-enabled scams (phishing, voice cloning, 
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deepfake investment promotions) and algorithm-driven impulsive purchasing, 

generated the most mature discussions of the whole programme. The institutional 

session with Banca d’Italia, the Guardia di Finanza, the ABF and Intesa Sanpaolo 

completed the picture from the perspectives of systemic prevention, investigation 

of digital fraud, post-fraud protection and banking prevention tools. Overall, the 

strong participation and interest in the event, together with the engagement shown 

during the interactive sessions, confirmed the relevance of the FLEARY approach 

and its applicability across different educational contexts. 

 

Participant Feedback  

Feedback from the Italian seminar was very positive, based on 76 completed 

evaluation questionnaires. All eight aspects assessed received average scores above 

4.3 out of 5, and no ratings below 3 were recorded. 

The organisation of the event received the highest average score (4.61/5), with 

97.4% of respondents rating it as good or very good. Participants also rated highly 

the clarity and usefulness of the FLEARY approach and methodology (4.51/5), the 

venue/platform (4.50/5), the overall quality of the event (4.49/5) and the quality of 

presentations and speakers (4.49/5). The usefulness of the event for participants’ 

work was rated 4.41/5, indicating that the content was perceived as relevant beyond 

the event itself. 

The open-ended responses provide further insight into what participants 

particularly valued. Responses frequently referred to the clarity and accessibility of 

the presentations, the competence of the speakers, the practical orientation of the 

content and the use of concrete, real-life examples.  

Participants also appreciated the focus on young people and vulnerable groups, the 

opportunities for interaction and exchange and the fact that financial topics were 

presented in a way that could be understood by non-specialists. Several 

respondents specifically highlighted the practical applicability of the methodology 

and materials to educational and professional contexts. 

A particularly important result concerns the potential uptake and dissemination of 

FLEARY results. 67 of the 76 respondents (88.2%) indicated that they plan to use 

the FLEARY curriculum and materials in their work, while 65 respondents (85.5%) 

intend to share or disseminate the project results within their networks. Only one 

respondent answered “No” to each of these questions. This indicates strong interest 

in continuing to use and transfer the project results after the seminar. 
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Figure 1. Intended use and dissemination of FLEARY results following the Italian seminar 

 

 

The suggestions for further development were diverse but showed interest in digital 

and online financial risks, fraud prevention and security, credit and over-

indebtedness, consumer protection, budgeting and saving, financial education for 

adolescents and vulnerable young people and practical educational methodologies.  

Suggestions for improvement mainly concerned providing more time for practical 

exercises and discussion, increasing opportunities for interaction, making materials 

available in advance and improving some aspects of the online participation 

experience. Several respondents, however, explicitly reported that no 

improvements were necessary. 

Overall, the feedback shows a high level of satisfaction, strong perceived practical 

relevance and considerable interest in the continued use and dissemination of the 

FLEARY materials. 

 

Dissemination and Publications 

The event was promoted through a bilingual (Italian/English) poster detailing the 

date, venue, agenda and registration options for both in-person and online 

attendance, as well as through AssoURT’s social media channels and organisational 
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The evaluation results also provide an indication of how respondents learned about 
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● Channels used: AssoURT’s Instagram and Facebook accounts, the bilingual 

print/digital poster, organisational networks and email invitations.  

● Media coverage: The seminar was promoted through dedicated Instagram and 

Facebook posts published by AssoURT, as well as through an official press 

release published on the AssoURT website. 

All FLEARY materials, including modules, activities, scenarios, reports and videos, 

were made freely available through AssoURT’s website and social media channels, 

supporting wider access to and use of the project results. 

In compliance with EU Regulation 2016/679 (GDPR) and Law No. 633/1941 on 

copyright, participants appearing in photos and video footage taken during the event 

signed a specific consent form for the acquisition and publication of personal 

content, collected by AssoURT for the production of documentary and promotional 

material for the project.  

 

 

2.2 Bulgaria 

General Information  

The national final seminar on financial literacy for young people was held on 25 

June 2026 at Vocational High School of Economics and Management “Yordan 

Zahariev" in Kyustendil, Bulgaria. Its duration was 4 hours. The event was organised 

as an in-person national seminar and brought together representatives of the 

educational sector, local organisations and other relevant stakeholders, as well as 

young adults and young people interested in the topic. 

The seminar focused on presenting the results and experience gained throughout 

the implementation of the project, with particular emphasis on the practical 

approach to financial literacy developed within FLEARY. The approach aims to 

respond to the real needs of young people and to support them in making informed 

decisions, managing everyday financial situations and navigating an increasingly 

complex financial environment. 

During the event, participants were introduced to the ten meetings/sessions 

conducted with students during the project period with the involvement of a BNAAC 

expert, as well as to the educational materials and practical tools developed through 

the project. 

The seminar was delivered in a face-to-face format. Participants were reached 

through email and direct invitations, as well as organisational networks and local 

media. 
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Participants  

The seminar brought together 60 participants. The audience represented a diverse 

group of stakeholders relevant to financial literacy and youth education. 

Participants included: 

• teachers and educators; 

• school principals and representatives of educational institutions; 

• representatives of local organisations; 

• relevant stakeholders and professionals working with or supporting young 

people; 

• young adults and young people with an interest in financial literacy and the 

topics addressed by the project. 

Experts and facilitators from BNAAC also participated in the final event. These 

included experts who had contributed to the development of the educational 

materials and facilitators who had been directly involved in communication and 

work with students during the implementation of the project. 

The diversity of the participants created an opportunity for discussion between 

practitioners, educational professionals, organisations and young people, allowing 

the presented materials and approach to be considered from different perspectives. 

Additional information on the profile of respondents was collected through the 

evaluation questionnaire. Women represented 66.7% of respondents and men 

33.3%. Respondents came from a variety of professional backgrounds, with 

particularly strong representation from education, training and youth-related 

sectors. Teachers, educators, pedagogues, trainers, school staff, librarians and 

representatives of educational and youth organisations were among the 

respondents, alongside people working in public administration and other 

professional fields. 

 

Seminar Description  

The national seminar was organised as a dissemination and awareness-raising 

seminar aimed at presenting the FLEARY approach, the results of the project activities 

and the educational materials developed for improving financial literacy among 

young people. 

The seminar targeted educators, youth workers, consumer organisations, 

organisations working with young people, public officials and young people who had 

not been involved in the pilot sessions. The participation of these groups ensured 

that the project results and developed materials could be presented to a wider 

audience beyond those directly involved in the testing activities. 

The seminar lasted around four hours, allowing sufficient time for the presentation 

of the project approach and results, examples from the practical sessions, 
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introduction to the developed educational materials and discussion with participants. 

Participants were able to explore the information materials and take part in some of 

the games included in the modules, allowing them to experience first-hand how 

informative and useful the materials can be. 

The seminar was conducted in an in-person format at Vocational High School of 

Economics and Management “Yordan Zahariev" in Kyustendil, Bulgaria.  

The seminar followed an interactive, example-based and target-group-focused 

approach. Rather than presenting financial literacy as a purely theoretical topic, the 

event focused on practical examples and real-life situations relevant to young people. 

Participants were introduced to examples from the ten sessions conducted with 

students during the project and to the ways in which the developed materials support 

learning through realistic financial scenarios, decision-making, discussion and 

reflection. The FLEARY approach is specifically designed to connect financial 

education with everyday situations and to help young people understand the 

consequences of financial decisions and develop greater confidence in managing 

their own financial situations. 

The seminar presented the main areas of the FLEARY curriculum, including income 

and expenditure management, saving, credit and debt, digital financial tools and 

consumer rights, as well as broader issues such as financial planning under 

uncertainty, sustainability, gender equality in financial independence and the role of 

artificial intelligence in financial decision-making. 

A particular focus was placed on the educational tools and materials developed 

through the project, including lesson materials, interactive activities, games, 

simulations and quizzes. Participants were also introduced to practical examples 

from the sessions with students, such as managing a shared monthly budget, 

prioritizing different types of expenditure, comparing loan options and recognizing 

the impact of small recurring expenses. 

The seminar also provided an opportunity for direct interaction with the BNAAC 

experts involved in developing the materials and delivering the activities with 

students. Participants were encouraged to ask questions, share their perspectives 

and discuss the relevance and possible application of the materials in their own 

educational or youth-work contexts. 

 

Key Outcomes  

The final seminar successfully provided a platform for presenting the experience 

and results of the financial literacy activities implemented with young people and 

for discussing the practical relevance of the FLEARY approach. 

One of the main messages of the seminar was that financial literacy is most effective 

when it is connected to real-life experiences and practical decision-making, rather 

than being limited to the explanation of financial concepts. The materials developed 
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within FLEARY aim to address the gap between knowing a financial concept and 

being able to apply it in everyday life. 

Participants were introduced to a set of structured and ready-to-use educational 

materials, including lessons, interactive activities, realistic scenarios and group 

exercises. An important characteristic of the materials is their flexibility: they can 

be adapted to different groups, educational levels and learning contexts and can be 

used without requiring educators to have specialised financial expertise. 

The presentation of the ten sessions conducted with students demonstrated the 

practical application of the approach. Participants could see how young people were 

encouraged to analyse financial situations, make choices, discuss alternatives and 

consider the consequences of their decisions. 

The discussions during the seminar showed strong interest in the developed 

materials and in their possible practical application. Participants asked numerous 

questions and demonstrated a deeper interest in the content, methodology and 

potential use of the materials in educational and non-formal learning contexts. 

The participation of teachers, school principals, local organisations, stakeholders 

and young people created a useful exchange of perspectives. The discussion 

indicated that the topic of financial literacy is relevant not only for young people 

themselves but also for educators and organisations supporting them. 

Overall, the event reinforced the message that practical, inclusive and adaptable 

financial education can contribute to greater confidence among young people, 

better awareness of financial risks and more informed decision-making. This is 

particularly relevant for young people in vulnerable situations, for whom financial 

literacy can support independence and social inclusion. 

 

Participant Feedback  

The evaluation results show a very high level of overall satisfaction with the FLEARY 

event among the 48 respondents who completed the evaluation questionnaire. Most 

respondents learned about the event through direct personal invitations, followed 

by online communities and social media. The event itself received consistently high 

ratings across almost all evaluated aspects. Overall event quality received an 

average score of 4.88/5, while organisation and venue/logistics were rated 

approximately 4.85/5. The clarity and usefulness of the FLEARY methodology 

received 4.81/5, followed by the quality of presentations and speakers (4.77/5) and 

the usefulness of the event for participants’ work (4.75/5). The duration of the event 

received a slightly lower average rating of 4.38/5. This is consistent with comments 

in the open-ended feedback suggesting shorter and more focused presentations. 

The qualitative feedback confirms these positive evaluations. Participants 

particularly valued the practical and ready-to-use nature of the FLEARY educational 

materials, their accessibility, and their applicability in working with children, young 
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people and students. The interactive activities, games and practical exercises were 

frequently mentioned as strengths, together with the competence and preparation 

of the presenters and organisers. Respondents also appreciated the relevance of 

the financial literacy topics, the clear presentation of the content and the 

opportunities for discussion, exchange of experience and networking. 

The main suggestions for improvement concerned the length and structure of the 

event. Several respondents recommended shorter and more focused presentations, 

as well as an increased use of interactive activities, games and video materials. 

Some participants also suggested adapting the activities more clearly to different 

age groups and levels of previous financial knowledge. Suggestions for further 

development of the FLEARY materials included greater attention to financial literacy 

among young people, credit culture, quick loans and responsible borrowing, online 

shopping and financial fraud, insurance, and the development of age-specific 

educational activities and games, including materials suitable for younger children. 

The results also indicate strong potential for the continued use and dissemination 

of the project outcomes. Two-thirds of respondents (66.7%) stated that they plan to 

use the FLEARY curriculum and materials in their work, while a further 22.9% 

responded “Not sure”. Similarly, 64.6% intended to share or disseminate the FLEARY 

project results within their professional or personal networks, while 29.2% 

responded “Not sure”. This demonstrates that the event was successful not only in 

generating positive participant experiences but also in encouraging the practical 

application and wider dissemination of the project results. 

 

Figure 2. Intended use and dissemination of FLEARY results following the Bulgarian seminar 
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very high levels of satisfaction and created good prospects for the continued use 

and dissemination of the FLEARY curriculum and project results. 

 

Dissemination and Publications 

The national seminar was disseminated through organisational websites, partner 

networks, direct invitations to potential participants and through the free online 

newsletter of BNAAC. 

The event brought together representatives of educational institutions, local 

organisations and other stakeholders, as well as young people and young adults 

interested in financial literacy. This provided an opportunity for the project results 

and developed materials to reach audiences beyond the young people directly 

involved in the project activities.  

• Channels used: website, newsletter; 

• Media coverage: press releases, online articles; 

• National Media Interview: https://www.bgonair.bg/a/36-sutreshen-

blok/416467-eksperti-savetvat-da-spestyavame-10-20-mesechno-ot-

zaplatata-si 

• Press release 1: Финансова грамотност на практика: събитие за младежи 

(Financial Literacy in Practice: An Event for Young People) 

• Press release 2: Финансова грамотност: готови уроци за младежи (Financial 

Literacy: Ready-to-Use Lessons for Young People) 

 

 

2.3 Greece 

General Information  

The Greek National Seminar of the FLEARY project, entitled “Financial Literacy and 

Empowerment for At-Risk Youth,” was organised by CRETHIDEV and held online via 

Zoom on 8 June 2026. The seminar lasted approximately two hours. The online 

format was deliberately selected to facilitate participation from across Greece, 

allowing members of the target groups to attend regardless of their geographical 

location. 

Participants were reached through targeted electronic invitations sent to individuals 

belonging to the project’s target groups, together with the Zoom link required to 

join the event. The online seminar was not openly promoted through social media, 

in order to maintain a manageable and interactive online environment and facilitate 

effective participation and discussion. 

To complement the online seminar and reach the target number of participants 

https://www.bgonair.bg/a/36-sutreshen-blok/416467-eksperti-savetvat-da-spestyavame-10-20-mesechno-ot-zaplatata-si
https://www.bgonair.bg/a/36-sutreshen-blok/416467-eksperti-savetvat-da-spestyavame-10-20-mesechno-ot-zaplatata-si
https://www.bgonair.bg/a/36-sutreshen-blok/416467-eksperti-savetvat-da-spestyavame-10-20-mesechno-ot-zaplatata-si
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foreseen for the national event, an additional face-to-face session was organised in 

Ntrafi Rafinas, on 21 July 2026. People who had expressed interest but had been 

unable to participate in the online seminar were contacted directly by telephone and 

invited to attend this session that lasted approximately 4 hours. 

 

Participants  

The online seminar attracted 42 unique participants from different parts of Greece. 

An additional 8 participants attended the face-to-face session organised in Ntrafi 

Rafinas, Greece, on 21 July 2026, bringing the total participation across the two 

sessions to 50 people. 

Additional information on the participant profile was collected through the 

evaluation questionnaire. Gender and professional background data were provided 

by 43 respondents. Of these, 26 were female (60.5%) and 17 were male (39.5%). 

Respondents represented a diverse range of professional backgrounds, including 

educators, youth workers, students, university teaching staff, social workers, 

psychologists, youth policy professionals and professionals working in the field of 

consumer rights. 

The timing of the activities presented an additional challenge for participant 

recruitment, particularly for the face-to-face session in July, as this coincided with 

the summer holiday period in Greece. Interested individuals who were unable to 

participate in either session were nevertheless provided with the seminar 

presentation materials and were given the opportunity to contact the organisers for 

any additional information or clarification. 

 

Seminar Description  

The seminar aimed to introduce participants to the FLEARY project and present a 

practical approach to financial literacy that responds to the real needs of young 

people, particularly those from vulnerable backgrounds. The presentation 

highlighted the challenges young people face in managing money, including limited 

confidence in financial decision-making, difficulties in planning for the future, 

financial pressure and exposure to misleading financial offers. It also addressed the 

limitations of approaches based mainly on theoretical knowledge and emphasised 

the importance of connecting financial education with real-life situations and 

everyday decisions.  

The FLEARY approach and curriculum were then presented, with particular emphasis 

on co-creation with young people, practical learning and the use of realistic 

scenarios. The main topics covered included managing income and expenses, 

saving habits, financial planning and dealing with uncertainty, credit and debt, 

digital finance and online risks, consumer rights, sustainability, gender equality in 

financial independence and the role of artificial intelligence in financial decision-
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making. Participants were also introduced to the project’s educational tools, 

including curriculum modules, lesson materials, games, simulations and quizzes.  

Practical examples from FLEARY activities illustrated how these concepts can be 

translated into learning experiences. These included managing a shared budget and 

prioritising expenses, comparing borrowing options and their total costs and 

examining how small recurring expenses can affect financial stability over time. The 

presentation also demonstrated how FLEARY materials can be adapted and used by 

educators and other professionals in different educational and non-formal learning 

contexts without requiring specialised financial expertise.  

The seminar concluded with a discussion and exchange with participants, who 

showed particular interest in the topics presented and had the opportunity to raise 

questions, share views and further explore the practical application of financial 

literacy education. 

 

Key Outcomes  

The Greek national seminar successfully raised awareness of financial literacy as a 

practical life skill that extends beyond knowledge of financial concepts. A central 

message was that effective financial education should help young people translate 

knowledge into everyday decision-making, understand the consequences of their 

choices and develop greater confidence and autonomy in managing financial 

situations. Particular emphasis was placed on young people from vulnerable 

backgrounds, recognising that financial behaviour is influenced not only by 

individual knowledge and choices but also by access to education, opportunities 

and support. 

The seminar also encouraged participants to consider financial literacy from a 

broader social perspective. During the discussion, participants raised the 

relationship between financial knowledge, equal opportunities and participation in 

society. It was highlighted that financial literacy should not be understood solely as 

an individual responsibility: young people live under different social and economic 

conditions and do not have equal opportunities to acquire financial knowledge and 

skills. The discussion therefore reinforced the importance of combining individual 

empowerment with inclusive and accessible financial education. 

Another point that generated interest was the role of financial knowledge in 

developing critical thinking and resilience to misinformation. Participants discussed 

how exposure to financial advice, investment claims, credit offers and promises of 

easy profits through social media and digital environments can increase 

vulnerability when individuals lack the knowledge needed to critically assess such 

information. This broadened the discussion from financial literacy as a means of 

managing money to financial literacy as a form of protection and informed decision-

making in an increasingly digital environment. 
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Participants also reflected on the fact that young people begin making financial 

choices well before achieving financial independence, through everyday spending, 

subscriptions, online purchases and the use of digital services. The discussion 

further touched on how attitudes towards money, debt, financial risk, success and 

failure can be influenced by social and cultural factors, highlighting that financial 

behaviour cannot always be understood through financial knowledge alone. 

Overall, participants showed particular interest in the practical and broader social 

dimensions of financial literacy and the discussion following the presentation 

demonstrated active engagement with the issues addressed. The exchange moved 

beyond the acquisition of financial knowledge towards questions of autonomy, 

responsibility, critical thinking, inclusion and informed participation, reinforcing the 

relevance of the FLEARY approach to the realities faced by young people today. 

 

Participant Feedback  

Feedback from the Greek seminar was very positive, based on 43 completed 

evaluation questionnaires. All eight aspects assessed received average scores above 

4.0 out of 5. Ratings were concentrated mainly at “Good” and “Very good”, while a 

smaller number of “Average” ratings were recorded for some aspects; no 

respondent gave a rating of 1 or 2. 

The clarity of the FLEARY project and its results received the highest average score 

(4.44/5), followed by the quality of presentations and speakers (4.40/5) and the 

overall quality of the event (4.37/5). The duration of the event was rated 4.26/5, 

while the clarity and usefulness of the FLEARY approach and methodology received 

an average score of 4.21/5. The organisation of the event (4.14/5) and the 

venue/platform (4.07/5) were also positively assessed.  

The usefulness of the event for participants’ work received an average score of 

4.02/5. Although this remained a positive result, usefulness for work and event 

duration received a higher number of “Average” ratings than the other aspects, 

indicating greater variation in respondents’ assessments of these two dimensions. 

The open-ended responses provide additional insight into the elements participants 

particularly valued. Respondents highlighted the concrete examples of financial 

literacy, practical learning, the discussion component, the constructive atmosphere 

and high level of audience participation. Specific areas attracting interest included 

financial independence for young women and security in electronic payments and 

digital identity protection. Comments also emphasised the importance of 

introducing financial literacy more systematically in schools, with respondents 

noting that young people often receive only general information on these issues.  

Regarding possible improvements, the feedback was overwhelmingly positive: nine 

of the ten respondents who answered this question indicated that the event was 

satisfactory as delivered, while one respondent suggested that more time would be 
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useful to address the range of issues covered. 

Responses concerning further development were limited, but those provided 

considered the topics addressed to be important and useful. Additional comments 

reinforced the educational relevance of the subject, with respondents suggesting 

that financial literacy should begin at a younger age and that educational and 

training workshops should be offered directly in schools. Taken together, the 

qualitative feedback points to particular appreciation of the seminar’s practical and 

participatory approach, while also highlighting interest in extending financial 

literacy education further within school settings. 

A particularly important result concerns the potential for continued use and 

dissemination of the FLEARY outputs. 28 of the 43 respondents (65.1%) indicated 

that they plan to use the FLEARY curriculum and materials in their work, while 15 

respondents (34.9%) were not yet sure; no respondent answered negatively. Even 

stronger results were recorded regarding dissemination, with all 43 respondents 

(100%) indicating that they intend to share or disseminate the FLEARY project results 

within their networks.  

 

Figure 3. Intended use and dissemination of FLEARY results following the Greek seminar 

 

 

Overall, the evaluation confirms a high level of satisfaction with the seminar, 

particularly regarding the clarity of the project presentation, the quality of the 

speakers and the overall event experience. The intention to disseminate the FLEARY 

results is especially significant, indicating strong potential for participants to act as 

multipliers within their professional, educational and social networks. 
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Dissemination and Publications 

The Greek seminar was promoted through targeted communication with relevant 

stakeholders and beneficiaries. Electronic invitations and reminders containing 

information about the seminar and the Zoom participation link were sent directly to 

members of the identified target groups. The online event was intentionally not 

openly promoted through social media in advance, in order to maintain a 

manageable and interactive environment. 

Following the seminar activities, CRETHIDEV disseminated the results through its 

Facebook and Instagram channels, presenting the two events organised in Greece 

and highlighting the importance of financial literacy for young people, particularly 

their ability to understand financial information, recognise risks and make informed 

and responsible financial decisions. 

The activities also received external media coverage through two Greek online news 

outlets with a broad public readership, bringing the FLEARY project to a broader 

audience and raising awareness of the importance of financial literacy for young 

people. 

• PARON: “Μ. Βακόνδιος: Η σημασία του οικονομικού αλφαβητισμού των νέων”  

• ENYPografa: “Ο οικονομικός αλφαβητισμός ως εφόδιο για τους νέους”  

 

Before the start of each session, participants were informed that photographs would 

be taken for documentation and dissemination purposes. During the online 

seminar, participants who did not wish to appear in photographs or screenshots 

were able to keep their cameras switched off. All participants attending the face-to-

face session agreed to be photographed. 
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3.1 Participation overview 

The national seminars reached a total of 187 participants across Italy, Bulgaria and 

Greece. Italy recorded 77 participants, Bulgaria 60 participants, and Greece 50 

participants across its two seminar sessions. The seminars used different delivery 

formats – blended in Italy, face-to-face in Bulgaria and online complemented by a 

smaller face-to-face session in Greece, allowing each partner to adapt the activity to 

its national context while maintaining the common objectives and target groups of 

WP3.  

 

Figure 4. Participation in the FLEARY national seminars by country 

 

 

Across the three countries, the seminars reached a diverse audience, with strong 

representation from education, youth work and related sectors. Participants 

included teachers and educators, youth workers, young people and students, 

representatives of educational and youth organisations, consumer organisations, 

public authorities and other professionals and stakeholders. Italy also attracted 

representatives from banking, financial and consumer-protection institutions, while 

Bulgaria had particularly strong participation from the education and training 

sectors. In Greece, the audience included educators, youth workers, students, 

university teaching staff, social workers, psychologists, youth policy professionals 

and professionals working in the field of consumer rights. This diversity supported 

exchange between participants with different professional and educational 

perspectives and strengthened the potential for the FLEARY materials to reach 

different settings and groups beyond those directly involved in the project.  

Gender data collected through the evaluation questionnaires also show 

participation from both women and men in all three countries. Women represented 

52.6% of respondents in Italy, 66.7% in Bulgaria and 60.5% in Greece. Overall, the 

participation results indicate that the national seminars successfully reached the 
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intended audiences while also engaging a broader range of stakeholders with the 

potential to support the future use and dissemination of the FLEARY approach and 

materials. 

 

3.2 Key Findings and Participant Feedback 

Across the three national seminars, participant feedback was consistently positive 

and showed that the FLEARY approach was well received in different national and 

professional contexts. Despite differences in format and audience composition, 

several common findings emerged from the evaluations and participant 

discussions. 

One of the clearest strengths was the practical orientation of the FLEARY approach. 

Participants valued financial literacy content that was connected to real-life 

situations rather than presented only as theoretical knowledge. Practical examples, 

scenarios, games and interactive activities helped make financial topics more 

accessible and demonstrated how the materials could be used with young people 

in educational and non-formal learning settings. The clarity of the presentations 

and the competence of speakers and facilitators were also consistently identified as 

strengths. 

Another common finding was the relevance of the topics to challenges that young 

people currently face. Feedback and discussions showed particular interest in areas 

such as managing money and debt, saving and financial planning, digital financial 

risks and fraud, responsible borrowing, consumer protection and financial decision-

making. Participants also raised broader issues linked to financial vulnerability, 

including unequal access to financial knowledge, gender and financial 

independence and the growing influence of digital environments on financial 

behaviour. This indicates that participants viewed financial literacy not simply as 

knowledge about money, but also as a means of strengthening young people's 

autonomy, critical thinking and ability to recognise financial risks. 

The seminars also generated a high level of professional and practical interest in 

the FLEARY results. Across the countries, participants expressed willingness to 

disseminate the project results through their networks, while many also indicated 

an intention to use, or consider using, the curriculum and materials in their work. 

This is particularly relevant given the diverse profile of the audience. Their 

engagement therefore creates opportunities for the project results to reach young 

people beyond those directly involved in FLEARY activities. 

Participant engagement was visible not only through the evaluation results but also 

through discussions, questions and exchanges during the seminars. The interactive 

elements encouraged participants to connect the topics with their own professional 

experience and with situations faced by young people. Suggestions for 

improvement were mainly related to delivery rather than to the relevance of the 
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content itself. These included allowing more time for practical activities and 

discussion, using additional interactive or multimedia elements and in some cases 

adjusting the duration and structure of the sessions. 

Overall, the comparative findings show that the national seminars went beyond 

raising awareness of FLEARY. They demonstrated that financial literacy was 

understood by participants as a practical and socially relevant competence and that 

the project materials can be useful across different professional and educational 

contexts. The combination of positive feedback, active discussion and interest in 

further use and dissemination provides a strong indication of the relevance and 

transferability of the FLEARY approach. 

 

3.3 Overall impact 

The national seminars contributed directly to the objectives of FLEARY by extending 

the project beyond the young people involved in the initial co-creation activities and 

bringing its methodology, curriculum and educational resources to a wider group 

of stakeholders. This reflects the intended role of WP3: to multiply the effect of the 

co-creation process and strengthen the capacity of professionals involved in 

consumer education and advice.  

An important added value of WP3 was the connection it created between the 

development of the FLEARY materials and their potential use in practice. Educators, 

youth workers, consumer organisations, public authorities and other professionals 

working with young people were able to become familiar with the project approach, 

discuss its relevance and consider how the resources could be applied in their own 

activities. The seminars therefore supported not only dissemination, but also the 

transfer of knowledge and experience to organisations and professionals that can 

continue reaching young people beyond the project activities. 

The implementation of the seminars in Greece, Italy and Bulgaria also demonstrated 

that the FLEARY methodology can be presented and discussed across different 

national and professional contexts, and that its materials have potential for 

application in different educational and youth-work settings. This supports the 

wider European potential foreseen in the proposal, as the methodology and results 

could be adopted and further used beyond the three participating countries. 

Overall, WP3 strengthened the sustainability of FLEARY by creating a bridge between 

the project results and the people and organisations that can use them in practice. 

Importantly, the seminars provided evidence that the resources are relevant beyond 

the original project participants and can be transferred across different 

professional, educational and national contexts. 
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The national seminars successfully completed the dissemination and capacity-

building activities foreseen under WP3, reaching relevant stakeholders in Greece, 

Italy and Bulgaria and creating opportunities to present, discuss and promote the 

FLEARY methodology, curriculum and educational resources. Despite differences in 

national context, participant profile and delivery format, the seminars received 

consistently positive feedback and demonstrated the relevance of practical financial 

literacy education for professionals and organisations working with young people. 

The added value of WP3 lies in extending FLEARY beyond those directly involved in 

the development and testing of the project activities. By engaging educators, youth 

workers, consumer organisations, public authorities and other relevant 

stakeholders, the seminars connected the FLEARY methodology and resources with 

professionals and organisations that can use them in future education, youth and 

consumer-awareness activities. 

The seminars also provided useful lessons for future activities. Participant feedback 

showed that practical examples, interactive activities and opportunities for 

discussion were among the most valued elements. At the same time, the feedback 

identified some aspects that could be improved. In particular, some participants 

would have welcomed more time for practical activities and interaction, while in 

some cases the duration and structure of the sessions could be better adapted to 

participants’ needs. These findings provide useful guidance for the design and 

delivery of similar financial literacy activities in the future. 

Looking ahead, the seminar results provide a strong basis for the continued use of 

FLEARY beyond the project period. Partners can use the curriculum, scenarios, 

games and other educational resources in relevant future activities and continue 

sharing them through their professional and organisational networks. The interest 

expressed by seminar participants in using and disseminating the materials also 

creates opportunities for further uptake by professionals, organisations and other 

stakeholders working with young people beyond the partnership. In this way, the 

seminars have helped create a wider group of potential users and multipliers who 

can support the continued use and transfer of FLEARY results after the project ends. 

More broadly, the seminar feedback reinforced the relevance of the issue addressed 

by FLEARY. Participants recognised the importance of financial literacy for young 

people and showed particular interest in practical topics linked to the financial 

decisions and risks they face in everyday life. The discussions also highlighted an 

important gap: financial education is often approached at a general or theoretical 

level, while young people need opportunities to understand how financial concepts 

apply to real situations and choices. The positive response to FLEARY’s realistic 

scenarios, practical examples, games and interactive activities showed the value of 

making financial education relevant to young people’s everyday experience. In this 

 4. Conclusion 
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respect, FLEARY addresses not only what young people need to know about money, 

but also how they can use this knowledge to make informed decisions, recognise 

risks and become more confident and independent in managing financial situations. 
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5.1 Seminar Programme  

GENERAL DESIGN 

Type: Dissemination & awareness seminar  

Target group: No of participants (sex disaggregated data) - at least 50.  

Educators, youth workers, consumer organisations, organisations working with young 

people, public officials and young people (not involved in the pilot sessions) 

Duration: around 4 hours  

Format: Flexible (in-person / online / blended)  

Approach: Interactive, example-based, target group-focused  

 

 

SEMINAR FLOW 

1 Welcome & Context  

Objective: Introduce the project and establish relevance 

Content: 
Introduction to 

FLEARY  

 

Why financial 

literacy matters 

today 

Real challenges 

young people 

face 

Based on partner’s reports: 

● Low financial literacy among youth  

● Lack of practical education  

● Increased risks (digital, debt, instability)  

 

 

2 The Reality & the Gap  

Objective: Show why current approaches are not enough 

Content: 
Financial 

education often 

theoretical 

Young people lack 

real-life decision 

experience 

Greater impact on 

vulnerable groups 

Based on: 

● gaps identified in partner’s countries  

● lack of systematic curriculum  

● inequalities in access  

 

 

 5. Annexes 
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3 The FLEARY Approach 

Objective: Explain what makes FLEARY different 

Content: Co-creation with 

young people 

Real-life 

scenarios 

Game-based 

learning 

Focus on 

decision-making 

Key message: The focus is not only on teaching financial concepts, but on engaging young 

people in realistic situations that support decision-making. 

 

4 Curriculum Overview 

Objective: Present key learning areas through examples 

Content (with examples): 

● Budgeting → daily spending & subscriptions  

● Saving → small habits & emergency situations  

● Credit & debt → hidden costs & risky choices  

● Digital finance → everyday tools  

● Online safety → scam awareness  

● Consumer rights → practical protection  

● Sustainability → spending & impact  

● Gender → financial independence  

● AI → support & risks  

Method: Selected examples from the sessions to illustrate key topics 

 

5 Interactive Demonstration  

Objective: Show how learning works in practice 

Activity (only one activity should be implemented if time is limited) 

⮚ Saving scenario  

⮚ Loan comparison game  

⮚ AI financial simulation  

Method: Small group work - Discussion - Reflection  

Key message: This is how young people actually learn. 

 

6 Tools & Materials  

Objective: Show the usability and practical value of the project outputs 

Content: Curriculum structure   -   Lessons   -   Activities   -   Games & Quizzes 

Emphasise: 

✔ Easy to use 

✔ No specialised financial expertise required 

✔ Adaptable to different groups and contexts 
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✔ Can be integrated into both formal and non-formal learning settings 

 

7 Cross-Cutting Topics 

Objective: Highlight innovation & relevance 

Content:  

⮚ Gender: financial inequality, independence, vulnerability  

⮚ AI: learning support, risks (misinformation, over-reliance) 

 

8 Discussion & Closing  

Objective: Engagement & reflection 

Content:   

● Open Discussion 

● “How can I use This?”     

● Feedback 

End: Satisfaction questionnaire 
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5.2 Common Presentation Slides  

1.  

 

 

 

2.  
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3. 

 

 

 

4.  

 

 

 

 

 

 

 

5.  
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In many cases, financial education focuses on explaining concepts, but not on applying them. This 

creates a gap between knowing something and being able to use it in real life. 

 

 

6.  

 

Explain co-creation and practical sessions. 

Emphasise that the project is practical and grounded in reality, not theoretical.  

Highlight that young people helped shape the content. 

 

 

7.  
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Presentation of Educational Tools  

Introduction to project outputs: Curriculum and modules, Lesson materials, Games, simulations, and 

quizzes  

These topics may be somehow familiar for young people, but what is different here is how they are 

approached. Instead of teaching them as theory, they are connected to real-life situations and everyday 

decisions that young people face. 

 

 

8.  

 

In this approach, learning happens through situations that reflect real life. Young people work with 

realistic scenarios, make decisions, and discuss different outcomes. 

9. 
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Many financial problems come from everyday habits. Small but frequent expenses can accumulate over 

time. Understanding these patterns helps young people make more conscious decisions. 

 

 

10. 

 

Saving is often seen as difficult, especially with limited income. Here, it is presented as a simple habit 

that builds security and reduces financial stress over time. 

 

 

 

11. 
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Many young people feel uncertain about their future, which affects how they make financial decisions. 

This is why it is important to explore different scenarios and not only focus on ideal situations. 

 

 

12. 

 

Access to credit is easy today, but it comes with risks. Understanding hidden costs and long-term 

consequences is essential to avoid financial difficulties. 

 

 

 

 

13. 
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Digital tools make managing money easier but also create new risks. Young people need to develop 

awareness and critical thinking when using these tools. 

 

 

14. 

 

Based on vulnerability mapping! 

Not all young people have the same starting point. Some face additional challenges, which makes 

financial education even more important for inclusion and independence. 

 

 

 

15. 
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The materials are designed to work in different contexts and for different groups. 

 

 

16. 

 

Financial literacy today also includes understanding issues like gender and technology. These factors 

influence financial opportunities and decisions in real life. 

 

 

 

 

17. 
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Through these activities, they begin to understand not only what financial concepts mean, but how they 

apply in their everyday lives. 

What is important here is not the activity itself, but what learners gain from it: awareness, critical 

thinking and confidence. 

 

 

18. 

 

 

 

FLEARY does not only provide content, but also ready-to-use materials that you can apply directly in 

your activities. These include lessons, scenarios and interactive exercises that are designed to be simple 

and flexible. 

The idea is that you do not need to be a financial expert to use them, but you can adapt them to your 

own context and the needs of your group 

19. 
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This approach helps young people build confidence, make better decisions, and plan for the future. This 

is especially important for those at higher risk of exclusion. 

 

 

20. 

 

 

 

 

 

 

21. 
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40  

5.3 Event Evaluation Questionnaire  

Event: [Title of Event] 

Organiser: [Partner Organisation] 

Venue/Platform: [Location / Online Platform] 

Country: [Country] 

Date: [Date] 

 

 

Dear participant, 

Your feedback is very important for us. It will help us improve the quality of our activities 

and make other events more relevant and engaging. 

For each question, please rate your experience on a scale from 1 to 5, where: 

5 = Very good | 4 = Good | 3 = Average | 2 = Poor | 1 = Very poor 

If you give a score of 1 or 2, please explain your answer and, if possible, suggest 

improvements. 

The questionnaire takes approximately 3 minutes to complete.  

All responses will be treated confidentially. Thank you for your contribution. 

 

1. How did you learn about this 

event?  

(You can choose more than one option) 

• I was invited in person 

• From project’s website 

• Through social media 

• Through the press 

• Through web communities 

• Other (please state 

………………………..) 

 

 
2. Please rate the following aspects of the event: 

      

Overall quality of the event      

Clarity of the FLEARY project and 

its results 

     

Clarity and usefulness of the 

FLEARY approach and methodology 

     

Quality of presentations/speakers      

Organisation of the event      

Venue / platform (logistics, 

accessibility) 

     

Duration of the event      

Usefulness of the event for your 

work 
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3. What did you like most about the event? (optional) 

 

 

 

4. What could be improved? (optional) 

 

 

 

5. Which topics or areas would you like to see further developed? (optional) 

 

 

 

 

6. Following this event: 

Do you plan to use the FLEARY curriculum and materials in your work? 

☐ Yes 

☐ No 

☐ Not sure 

 

Do you plan to share or disseminate the FLEARY project results within your network? 

☐ Yes 

☐ No 

☐ Not sure 

 

 

 

7. Additional comments or suggestions (optional) 

 

 

 

 

Your profile 

 

Gender: ☐ Male     ☐ Female   ☐ Non-binary   ☐ Prefer not to say  

 

 

Occupation: ______________________________ 

 

 

 

 

 

 

 



42  

5.4 Photos  

Italy  

 

Face-to-face session on 2 July 2026 
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Bulgaria 

Face-to-face session on 25 June 2026 
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Greece 

 

Online session on 8 June 2026 
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Face-to-face session on 21 July 2026 
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5.5 Press Releases 

 

 

Italy  

 

 

 

 

Link: Financial education for young people at risk of social exclusion: the national seminar 

of the European project FLEARY will take place in Rome on July 2nd. 

 

 

 

https://www.assourt.it/educazione-finanziaria-per-i-giovani-a-rischio-di-esclusione-sociale-il-2-luglio-a-roma-il-seminario-nazionale-del-progetto-europeo-fleary/
https://www.assourt.it/educazione-finanziaria-per-i-giovani-a-rischio-di-esclusione-sociale-il-2-luglio-a-roma-il-seminario-nazionale-del-progetto-europeo-fleary/
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Link: Evento FLEARY 

  

 

 

 

 

Link: Evento FLEARY 

 

 

 

 

 

Link: Evento FLEARY 

https://www.instagram.com/p/DaKY0hBDNBS/
https://www.facebook.com/photo.php?fbid=1461582369337086&set=pb.100064560107788.-2207520000&type=3
https://www.instagram.com/p/DZsIhWrgUH4/
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Link: Evento FLEARY 

 

 

 

 

 

 

Link: Evento FLEARY 

  

 

 

https://www.facebook.com/photo.php?fbid=1457223653106291&set=pb.100064560107788.-2207520000&type=3
https://www.instagram.com/p/DZ9ujpWDDse/
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Bulgaria 

 

 

 

Link: Финансова грамотност на практика: събитие за младежи (Financial Literacy in Practice: An 

Event for Young People) 

 

 

 

 

Link: Финансова грамотност: готови уроци за младежи (Financial Literacy: Ready-to-Use 

Lessons for Young People) 

 

 

https://aktivnipotrebiteli.bg/%D1%81%D1%82%D1%80%D0%B0%D0%BD%D0%B8%D1%86%D0%B0/431/%D0%A4%D0%B8%D0%BD%D0%B0%D0%BD%D1%81%D0%BE%D0%B2%D0%B0-%D0%B3%D1%80%D0%B0%D0%BC%D0%BE%D1%82%D0%BD%D0%BE%D1%81%D1%82:-%D0%B3%D0%BE%D1%82%D0%BE%D0%B2%D0%B8-%D1%83%D1%80%D0%BE%D1%86%D0%B8-%D0%B7%D0%B0-%D0%BC%D0%BB%D0%B0%D0%B4%D0%B5%D0%B6%D0%B8
https://aktivnipotrebiteli.bg/%D1%81%D1%82%D1%80%D0%B0%D0%BD%D0%B8%D1%86%D0%B0/431/%D0%A4%D0%B8%D0%BD%D0%B0%D0%BD%D1%81%D0%BE%D0%B2%D0%B0-%D0%B3%D1%80%D0%B0%D0%BC%D0%BE%D1%82%D0%BD%D0%BE%D1%81%D1%82:-%D0%B3%D0%BE%D1%82%D0%BE%D0%B2%D0%B8-%D1%83%D1%80%D0%BE%D1%86%D0%B8-%D0%B7%D0%B0-%D0%BC%D0%BB%D0%B0%D0%B4%D0%B5%D0%B6%D0%B8
emea01.safelinks.protection.outlook.com/?url=https%3A%2F%2Faktivnipotrebiteli.bg%2F%25D1%2581%25D1%2582%25D1%2580%25D0%25B0%25D0%25BD%25D0%25B8%25D1%2586%25D0%25B0%2F430%2F%25D0%25A4%25D0%25B8%25D0%25BD%25D0%25B0%25D0%25BD%25D1%2581%25D0%25BE%25D0%25B2%25D0%25B0-%25D0%25B3%25D1%2580%25D0%25B0%25D0%25BC%25D0%25BE%25D1%2582%25D0%25BD%25D0%25BE%25D1%2581%25D1%2582-%25D0%25BD%25D0%25B0-%25D0%25BF%25D1%2580%25D0%25B0%25D0%25BA%25D1%2582%25D0%25B8%25D0%25BA%25D0%25B0%3A-%25D1%2581%25D1%258A%25D0%25B1%25D0%25B8%25D1%2582%25D0%25B8%25D0%25B5-%25D0%25B7%25D0%25B0-%25D0%25BC%25D0%25BB%25D0%25B0%25D0%25B4%25D0%25B5%25D0%25B6%25D0%25B8&data=05%7C02%7C%7C77c1c25a3d3e460927bd08df0361aa80%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C639233390153239199%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=c7%2FD1%2B9Q02qTuHHXqd2H11sKUyP%2BQ3rY82cHb%2BUi7xM%3D&reserved=0
emea01.safelinks.protection.outlook.com/?url=https%3A%2F%2Faktivnipotrebiteli.bg%2F%25D1%2581%25D1%2582%25D1%2580%25D0%25B0%25D0%25BD%25D0%25B8%25D1%2586%25D0%25B0%2F430%2F%25D0%25A4%25D0%25B8%25D0%25BD%25D0%25B0%25D0%25BD%25D1%2581%25D0%25BE%25D0%25B2%25D0%25B0-%25D0%25B3%25D1%2580%25D0%25B0%25D0%25BC%25D0%25BE%25D1%2582%25D0%25BD%25D0%25BE%25D1%2581%25D1%2582-%25D0%25BD%25D0%25B0-%25D0%25BF%25D1%2580%25D0%25B0%25D0%25BA%25D1%2582%25D0%25B8%25D0%25BA%25D0%25B0%3A-%25D1%2581%25D1%258A%25D0%25B1%25D0%25B8%25D1%2582%25D0%25B8%25D0%25B5-%25D0%25B7%25D0%25B0-%25D0%25BC%25D0%25BB%25D0%25B0%25D0%25B4%25D0%25B5%25D0%25B6%25D0%25B8&data=05%7C02%7C%7C77c1c25a3d3e460927bd08df0361aa80%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C639233390153239199%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=c7%2FD1%2B9Q02qTuHHXqd2H11sKUyP%2BQ3rY82cHb%2BUi7xM%3D&reserved=0
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Greece 

Online news outlets:  

 

 

 

Link: Μ. Βακόνδιος: H σημασία του οικονομικού αλφαβητισμού των νέων 
 

 

https://www.paron.gr/m-vakondios-h-simasia-toy-oikonomikoy-alfavitismoy-ton-neon/
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Link: Ο οικονομικός αλφαβητισμός ως εφόδιο για τους νέους 
 

 

  

 

 

 

CRE.THI.DEV’s socials: 

 

 

 

Link: How prepared are young people for the financial decisions they are already being 

asked to make? 

 

 

 

 

https://enypografa.gr/%CF%80%CE%B5%CF%81%CE%B9%CF%86%CE%B5%CF%81%CE%B5%CE%B9%CE%B1-%CE%B1%CF%84%CF%84%CE%B9%CE%BA%CE%B7%CF%82/%CE%BF-%CE%BF%CE%B9%CE%BA%CE%BF%CE%BD%CE%BF%CE%BC%CE%B9%CE%BA%CF%8C%CF%82-%CE%B1%CE%BB%CF%86%CE%B1%CE%B2%CE%B7%CF%84%CE%B9%CF%83%CE%BC%CF%8C%CF%82-%CF%89%CF%82-%CE%B5%CF%86%CF%8C%CE%B4%CE%B9%CE%BF/
https://www.facebook.com/photo/?fbid=1647139367421361&set=a.611287004339941
https://www.facebook.com/photo/?fbid=1647139367421361&set=a.611287004339941
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Link: How prepared are young people for the financial decisions they are already being 

asked to make? 

 

 

https://www.instagram.com/p/Dcd8fGnEYgG/
https://www.instagram.com/p/Dcd8fGnEYgG/
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