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D3.1 Seminars Report

This report presents the implementation and results of the FLEARY national
seminars, documenting the dissemination of the project’s financial literacy
methodology and educational resources to a wider range of stakeholders. It brings
together evidence from the seminars organised in Greece, Italy and Bulgaria,
including participation, key outcomes, participant feedback and dissemination
activities, and assesses their contribution to the wider uptake of the project results.
Particular attention is given to the practical relevance and transferability of the
FLEARY methodology and materials for professionals and organisations working
with young people, as well as their potential to strengthen capacity in financial and
consumer education. The report is complemented by supporting documentation,
including seminar materials, evaluation tools, attendance records, photographs and
dissemination evidence.
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2. Introduction

1.1 Purpose of the Deliverable

This deliverable presents the national seminars organised within Work Package 3
(WP3) of the FLEARY project.

The aim of these seminars was to share the project’s methodology and curriculum
with a wider audience and to support the use of the developed materials in practice.
Through these events, WP3 contributes to the dissemination of the project results
and to increasing awareness of financial literacy, especially among young people at
risk.

The seminars also aimed to support professionals and organisations working with
young people by providing them with practical tools and approaches that can be
used in their daily work, and to strengthen their capacity in the field of consumer
education and financial literacy.

1.2 Overview of National Seminars

As part of WP3, each project partner implemented the national seminar activities in
their country. The seminars were designed as dissemination and awareness-raising
events and brought together participants from different backgrounds, such as
organisations working with young people, educators, consumer organisations,
public authorities, and young people who were not involved in the project activities.

All seminars followed a common structure developed within WP3 in order to ensure
consistency. They included an introduction to the FLEARY project, presentation of
the main topics of the curriculum, and examples showing how the approach works
in practice. Interactive elements were also included to support participation and
discussion.

The seminars provided an opportunity for participants to become familiar with the
project results, to reflect on how they can be used in different contexts, and to
strengthen their capacity in the field of financial literacy and consumer education.

1.3 Countries Involved

The seminars were organised in the following countries:
e Greece
e ltaly
e Bulgaria

Each partner organised the event at national level, adapting it where needed to the
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local context, while keeping the overall structure and objectives defined under WP3.

1.4 Methodological Approach

To support the organisation of the national seminars and ensure consistency across
partner countries, a set of common materials was developed within WP3. These
included a seminar programme, a set of common presentation slides, and an
evaluation questionnaire.

These materials provided a common structure and guidance for all partners, while
allowing flexibility to adapt the content to the national context and the profile of
participants. This approach ensured a coherent delivery of the seminars and
supported the effective dissemination of the project methodology and results.



2. Implementation of National Seminars

2.1 ltaly

General Information

The Italian national seminar of the FLEARY project, entitled “Financial Literacy for
Young People at Risk of Social Exclusion,” was held on 2 July 2026, from 10:00 a.m.
to 2:00 p.m., at Binario F, Via Marsala, Rome, and was organised by the
Associazione Utenti dei Servizi Radiotelevisivi (AssoURT). The event was delivered
in a blended format: it took place in person and was also broadcast live via
GoToWebinar, with a planned duration of 240 minutes for the remote session.
Participants were reached through a bilingual (Italian/English) poster detailing the
date, venue, agenda and registration options, through AssoURT’s Instagram and
Facebook channels, and through the project partners’ and institutional networks.

Participants

The event attracted broad participation both in person and remotely: 54
participants attended in person, as confirmed by the attendance register collected
on site, while 23 participants joined remotely via GoToWebinar. In total, 77
participants attended the event, with 27 clicks recorded on the registration links.
Remote registrants included representatives of banking institutions, lawyers and
legal professionals (including in the consumer protection field), and citizens
interested in the topic, confirming the cross-sector reach of the audience. In-person
participants included educators, youth workers, consumer organisations (including
CODACONS), and public officials, alongside representatives of Banca d’ltalia, the
Guardia di Finanza, the Banking and Financial Ombudsman (ABF) and Intesa
Sanpaolo, as well as project partners from Greece and Bulgaria.

Additional information on the participant profile was collected through the
evaluation questionnaire, which was completed by 76 respondents. Among them,
40 were female (52.6%) and 36 were male (47.4%). Respondents represented a
diverse range of professional backgrounds, including analysts, students, youth
workers, educators, teachers, psychologists, sociologists, social workers,
researchers, project managers, freelancers, social operators, and lawyers/legal
consultants. The most represented groups were analysts (9 respondents), students
(8) and youth workers (8), followed by educators, teachers and psychologists (7
respondents each). This diversity indicates that the evaluation captured
perspectives from participants with different educational, social and professional
backgrounds.



Seminar Description

The seminar aimed to present the FLEARY project’s approach and materials to
educators, youth workers, consumer organisations, public officials and
professionals in the field, and to show how financial education can move from the
transmission of theoretical concepts to learning grounded in real-life scenarios,
particularly suited to young people in socio-economically vulnerable conditions.

The event opened with a welcome address and presentation of the project, followed
by a session on young people’s current financial challenges and skills gaps, a
session on the FLEARY approach (co-creation, real-life scenarios and game-based
learning), and a session on the curriculum itself (money management, credit, digital
finance and consumer rights). An interactive demonstration allowed participants to
work hands-on through a savings scenario and a loan comparison.

A further session addressed cross-cutting tools such as gender, artificial
intelligence and financial sustainability, and the seminar closed with an open
discussion and a satisfaction questionnaire. The programme also included an
institutional session with contributions from Banca d’ltalia, the Guardia di Finanza,
the Banking and Financial Ombudsman (ABF) and Intesa Sanpaolo, institutions that
had also supported the FLEARY project during its implementation and contributed
to the development of its materials and content.

Key Outcomes

A key message delivered at the opening was that Italy ranks last among G7
economies in financial competence: a Banca d’ltalia survey found that only 35% of
young people aged 18 to 34 correctly answer basic questions on inflation, interest
rates and risk, and Italian teenage girls show a 20-point financial-competence gap
compared to male peers, against a European average of just 5 points. These figures
were used to underline the urgency of the initiative rather than to alarm, and to
highlight that the real challenge is often not a lack of information but the gap
between knowing and doing.

AssoURT shared its own experience of running ten FLEARY sessions in a secondary
school in Rome with sixteen fourth- and fifth-year students, including a simulated
class cash fund that sparked active discussion on spending priorities, a comparison
of three loan offers for a school laptop that led students to discover that the
seemingly cheapest option was in fact the most expensive, a module on financial
planning and emergency funds that revealed how concretely some students were
already facing these difficulties, and a module on the financial gender gap that
opened a spontaneous discussion on family models associating money
management with a male figure.

The closing module on the critical and conscious use of artificial intelligence in
financial matters, covering both Al-enabled scams (phishing, voice cloning,



deepfake investment promotions) and algorithm-driven impulsive purchasing,
generated the most mature discussions of the whole programme. The institutional
session with Banca d’ltalia, the Guardia di Finanza, the ABF and Intesa Sanpaolo
completed the picture from the perspectives of systemic prevention, investigation
of digital fraud, post-fraud protection and banking prevention tools. Overall, the
strong participation and interest in the event, together with the engagement shown
during the interactive sessions, confirmed the relevance of the FLEARY approach
and its applicability across different educational contexts.

Participant Feedback

Feedback from the Italian seminar was very positive, based on 76 completed
evaluation questionnaires. All eight aspects assessed received average scores above
4.3 out of 5, and no ratings below 3 were recorded.

The organisation of the event received the highest average score (4.61/5), with
97.4% of respondents rating it as good or very good. Participants also rated highly
the clarity and usefulness of the FLEARY approach and methodology (4.51/5), the
venue/platform (4.50/5), the overall quality of the event (4.49/5) and the quality of
presentations and speakers (4.49/5). The usefulness of the event for participants’
work was rated 4.41/5, indicating that the content was perceived as relevant beyond
the event itself.

The open-ended responses provide further insight into what participants
particularly valued. Responses frequently referred to the clarity and accessibility of
the presentations, the competence of the speakers, the practical orientation of the
content and the use of concrete, real-life examples.

Participants also appreciated the focus on young people and vulnerable groups, the
opportunities for interaction and exchange and the fact that financial topics were
presented in a way that could be understood by non-specialists. Several
respondents specifically highlighted the practical applicability of the methodology
and materials to educational and professional contexts.

A particularly important result concerns the potential uptake and dissemination of
FLEARY results. 67 of the 76 respondents (88.2%) indicated that they plan to use
the FLEARY curriculum and materials in their work, while 65 respondents (85.5%)
intend to share or disseminate the project results within their networks. Only one
respondent answered “No” to each of these questions. This indicates strong interest
in continuing to use and transfer the project results after the seminar.



Figure 1. Intended use and dissemination of FLEARY results following the Italian seminar
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The suggestions for further development were diverse but showed interest in digital
and online financial risks, fraud prevention and security, credit and over-
indebtedness, consumer protection, budgeting and saving, financial education for
adolescents and vulnerable young people and practical educational methodologies.

Suggestions for improvement mainly concerned providing more time for practical
exercises and discussion, increasing opportunities for interaction, making materials
available in advance and improving some aspects of the online participation
experience. Several respondents, however, explicitly reported that no
improvements were necessary.

Overall, the feedback shows a high level of satisfaction, strong perceived practical
relevance and considerable interest in the continued use and dissemination of the
FLEARY materials.

Dissemination and Publications

The event was promoted through a bilingual (Italian/English) poster detailing the
date, venue, agenda and registration options for both in-person and online
attendance, as well as through AssoURT’s social media channels and organisational
networks.

The evaluation results also provide an indication of how respondents learned about
the event. Among the 76 respondents, 60 (78.9%) reported having been invited in
person, while social media (39.5%), the project website (30.3%), web communities
(27.6%) and the press (9.2%) were also reported as sources of information. As
respondents could select more than one option, percentages are not mutually
exclusive.



e Channels used: AssoURT’s Instagram and Facebook accounts, the bilingual
print/digital poster, organisational networks and email invitations.

e Maedia coverage: The seminar was promoted through dedicated Instagram and
Facebook posts published by AssoURT, as well as through an official press
release published on the AssoURT website.

All FLEARY materials, including modules, activities, scenarios, reports and videos,
were made freely available through AssoURT’s website and social media channels,
supporting wider access to and use of the project results.

In compliance with EU Regulation 2016/679 (GDPR) and Law No. 633/1941 on
copyright, participants appearing in photos and video footage taken during the event
signed a specific consent form for the acquisition and publication of personal
content, collected by AssoURT for the production of documentary and promotional
material for the project.

2.2 Bulgaria

General Information

The national final seminar on financial literacy for young people was held on 25
June 2026 at Vocational High School of Economics and Management “Yordan
Zahariev" in Kyustendil, Bulgaria. Its duration was 4 hours. The event was organised
as an in-person national seminar and brought together representatives of the
educational sector, local organisations and other relevant stakeholders, as well as
young adults and young people interested in the topic.

The seminar focused on presenting the results and experience gained throughout
the implementation of the project, with particular emphasis on the practical
approach to financial literacy developed within FLEARY. The approach aims to
respond to the real needs of young people and to support them in making informed
decisions, managing everyday financial situations and navigating an increasingly
complex financial environment.

During the event, participants were introduced to the ten meetings/sessions
conducted with students during the project period with the involvement of a BNAAC
expert, as well as to the educational materials and practical tools developed through
the project.

The seminar was delivered in a face-to-face format. Participants were reached
through email and direct invitations, as well as organisational networks and local
media.
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Participants

The seminar brought together 60 participants. The audience represented a diverse
group of stakeholders relevant to financial literacy and youth education.
Participants included:

e teachers and educators;

e school principals and representatives of educational institutions;

e representatives of local organisations;

e relevant stakeholders and professionals working with or supporting young
people;

e young adults and young people with an interest in financial literacy and the
topics addressed by the project.

Experts and facilitators from BNAAC also participated in the final event. These
included experts who had contributed to the development of the educational
materials and facilitators who had been directly involved in communication and
work with students during the implementation of the project.

The diversity of the participants created an opportunity for discussion between
practitioners, educational professionals, organisations and young people, allowing
the presented materials and approach to be considered from different perspectives.

Additional information on the profile of respondents was collected through the
evaluation questionnaire. Women represented 66.7% of respondents and men
33.3%. Respondents came from a variety of professional backgrounds, with
particularly strong representation from education, training and youth-related
sectors. Teachers, educators, pedagogues, trainers, school staff, librarians and
representatives of educational and youth organisations were among the
respondents, alongside people working in public administration and other
professional fields.

Seminar Description

The national seminar was organised as a dissemination and awareness-raising
seminar aimed at presenting the FLEARY approach, the results of the project activities
and the educational materials developed for improving financial literacy among
young people.

The seminar targeted educators, youth workers, consumer organisations,
organisations working with young people, public officials and young people who had
not been involved in the pilot sessions. The participation of these groups ensured
that the project results and developed materials could be presented to a wider
audience beyond those directly involved in the testing activities.

The seminar lasted around four hours, allowing sufficient time for the presentation
of the project approach and results, examples from the practical sessions,
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introduction to the developed educational materials and discussion with participants.
Participants were able to explore the information materials and take part in some of
the games included in the modules, allowing them to experience first-hand how
informative and useful the materials can be.

The seminar was conducted in an in-person format at Vocational High School of
Economics and Management “Yordan Zahariev" in Kyustendil, Bulgaria.

The seminar followed an interactive, example-based and target-group-focused
approach. Rather than presenting financial literacy as a purely theoretical topic, the
event focused on practical examples and real-life situations relevant to young people.
Participants were introduced to examples from the ten sessions conducted with
students during the project and to the ways in which the developed materials support
learning through realistic financial scenarios, decision-making, discussion and
reflection. The FLEARY approach is specifically designed to connect financial
education with everyday situations and to help young people understand the
consequences of financial decisions and develop greater confidence in managing
their own financial situations.

The seminar presented the main areas of the FLEARY curriculum, including income
and expenditure management, saving, credit and debt, digital financial tools and
consumer rights, as well as broader issues such as financial planning under
uncertainty, sustainability, gender equality in financial independence and the role of
artificial intelligence in financial decision-making.

A particular focus was placed on the educational tools and materials developed
through the project, including lesson materials, interactive activities, games,
simulations and quizzes. Participants were also introduced to practical examples
from the sessions with students, such as managing a shared monthly budget,
prioritizing different types of expenditure, comparing loan options and recognizing
the impact of small recurring expenses.

The seminar also provided an opportunity for direct interaction with the BNAAC
experts involved in developing the materials and delivering the activities with
students. Participants were encouraged to ask questions, share their perspectives
and discuss the relevance and possible application of the materials in their own
educational or youth-work contexts.

Key Outcomes

The final seminar successfully provided a platform for presenting the experience
and results of the financial literacy activities implemented with young people and
for discussing the practical relevance of the FLEARY approach.

One of the main messages of the seminar was that financial literacy is most effective
when it is connected to real-life experiences and practical decision-making, rather
than being limited to the explanation of financial concepts. The materials developed
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within FLEARY aim to address the gap between knowing a financial concept and
being able to apply it in everyday life.

Participants were introduced to a set of structured and ready-to-use educational
materials, including lessons, interactive activities, realistic scenarios and group
exercises. An important characteristic of the materials is their flexibility: they can
be adapted to different groups, educational levels and learning contexts and can be
used without requiring educators to have specialised financial expertise.

The presentation of the ten sessions conducted with students demonstrated the
practical application of the approach. Participants could see how young people were
encouraged to analyse financial situations, make choices, discuss alternatives and
consider the consequences of their decisions.

The discussions during the seminar showed strong interest in the developed
materials and in their possible practical application. Participants asked numerous
qguestions and demonstrated a deeper interest in the content, methodology and
potential use of the materials in educational and non-formal learning contexts.

The participation of teachers, school principals, local organisations, stakeholders
and young people created a useful exchange of perspectives. The discussion
indicated that the topic of financial literacy is relevant not only for young people
themselves but also for educators and organisations supporting them.

Overall, the event reinforced the message that practical, inclusive and adaptable
financial education can contribute to greater confidence among young people,
better awareness of financial risks and more informed decision-making. This is
particularly relevant for young people in vulnerable situations, for whom financial
literacy can support independence and social inclusion.

Participant Feedback

The evaluation results show a very high level of overall satisfaction with the FLEARY
event among the 48 respondents who completed the evaluation questionnaire. Most
respondents learned about the event through direct personal invitations, followed
by online communities and social media. The event itself received consistently high
ratings across almost all evaluated aspects. Overall event quality received an
average score of 4.88/5, while organisation and venue/logistics were rated
approximately 4.85/5. The clarity and usefulness of the FLEARY methodology
received 4.81/5, followed by the quality of presentations and speakers (4.77/5) and
the usefulness of the event for participants’ work (4.75/5). The duration of the event
received a slightly lower average rating of 4.38/5. This is consistent with comments
in the open-ended feedback suggesting shorter and more focused presentations.

The qualitative feedback confirms these positive evaluations. Participants
particularly valued the practical and ready-to-use nature of the FLEARY educational
materials, their accessibility, and their applicability in working with children, young
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people and students. The interactive activities, games and practical exercises were
frequently mentioned as strengths, together with the competence and preparation
of the presenters and organisers. Respondents also appreciated the relevance of
the financial literacy topics, the clear presentation of the content and the
opportunities for discussion, exchange of experience and networking.

The main suggestions for improvement concerned the length and structure of the
event. Several respondents recommended shorter and more focused presentations,
as well as an increased use of interactive activities, games and video materials.
Some participants also suggested adapting the activities more clearly to different
age groups and levels of previous financial knowledge. Suggestions for further
development of the FLEARY materials included greater attention to financial literacy
among young people, credit culture, quick loans and responsible borrowing, online
shopping and financial fraud, insurance, and the development of age-specific
educational activities and games, including materials suitable for younger children.

The results also indicate strong potential for the continued use and dissemination
of the project outcomes. Two-thirds of respondents (66.7%) stated that they plan to
use the FLEARY curriculum and materials in their work, while a further 22.9%
responded “Not sure”. Similarly, 64.6% intended to share or disseminate the FLEARY
project results within their professional or personal networks, while 29.2%
responded “Not sure”. This demonstrates that the event was successful not only in
generating positive participant experiences but also in encouraging the practical
application and wider dissemination of the project results.

Figure 2. Intended use and dissemination of FLEARY results following the Bulgarian seminar
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Overall, the evaluation suggests that the FLEARY event successfully reached relevant
stakeholders, provided useful and applicable financial literacy resources, achieved
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very high levels of satisfaction and created good prospects for the continued use
and dissemination of the FLEARY curriculum and project results.

Dissemination and Publications

The national seminar was disseminated through organisational websites, partner
networks, direct invitations to potential participants and through the free online
newsletter of BNAAC.

The event brought together representatives of educational institutions, local
organisations and other stakeholders, as well as young people and young adults
interested in financial literacy. This provided an opportunity for the project results
and developed materials to reach audiences beyond the young people directly
involved in the project activities.

e Channels used: website, newsletter;

e Media coverage: press releases, online articles;

e National Media Interview: https://www.bgonair.bg/a/36-sutreshen-
blok/416467-eksperti-savetvat-da-spestyavame-10-20-mesechno-ot-
zaplatata-si

e Press release 1: ®unaHcosa zcpamomHocm Ha Apakmuka: cbbumue 3a MAadexcu
(Financial Literacy in Practice: An Event for Young People)

e Press release 2: ®unaHcosa zpamomHocm: 2omosu ypouyu 3a maadexcu (Financial
Literacy: Ready-to-Use Lessons for Young People)

2.3 Greece

General Information

The Greek National Seminar of the FLEARY project, entitled “Financial Literacy and
Empowerment for At-Risk Youth,” was organised by CRETHIDEV and held online via
Zoom on 8 June 2026. The seminar lasted approximately two hours. The online
format was deliberately selected to facilitate participation from across Greece,
allowing members of the target groups to attend regardless of their geographical
location.

Participants were reached through targeted electronic invitations sent to individuals
belonging to the project’s target groups, together with the Zoom link required to
join the event. The online seminar was not openly promoted through social media,
in order to maintain a manageable and interactive online environment and facilitate
effective participation and discussion.

To complement the online seminar and reach the target number of participants
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foreseen for the national event, an additional face-to-face session was organised in
Ntrafi Rafinas, on 21 July 2026. People who had expressed interest but had been
unable to participate in the online seminar were contacted directly by telephone and
invited to attend this session that lasted approximately 4 hours.

Participants

The online seminar attracted 42 unique participants from different parts of Greece.
An additional 8 participants attended the face-to-face session organised in Ntrafi
Rafinas, Greece, on 21 July 2026, bringing the total participation across the two
sessions to 50 people.

Additional information on the participant profile was collected through the
evaluation questionnaire. Gender and professional background data were provided
by 43 respondents. Of these, 26 were female (60.5%) and 17 were male (39.5%).
Respondents represented a diverse range of professional backgrounds, including
educators, youth workers, students, university teaching staff, social workers,
psychologists, youth policy professionals and professionals working in the field of
consumer rights.

The timing of the activities presented an additional challenge for participant
recruitment, particularly for the face-to-face session in July, as this coincided with
the summer holiday period in Greece. Interested individuals who were unable to
participate in either session were nevertheless provided with the seminar
presentation materials and were given the opportunity to contact the organisers for
any additional information or clarification.

Seminar Description

The seminar aimed to introduce participants to the FLEARY project and present a
practical approach to financial literacy that responds to the real needs of young
people, particularly those from vulnerable backgrounds. The presentation
highlighted the challenges young people face in managing money, including limited
confidence in financial decision-making, difficulties in planning for the future,
financial pressure and exposure to misleading financial offers. It also addressed the
limitations of approaches based mainly on theoretical knowledge and emphasised
the importance of connecting financial education with real-life situations and
everyday decisions.

The FLEARY approach and curriculum were then presented, with particular emphasis
on co-creation with young people, practical learning and the use of realistic
scenarios. The main topics covered included managing income and expenses,
saving habits, financial planning and dealing with uncertainty, credit and debt,
digital finance and online risks, consumer rights, sustainability, gender equality in
financial independence and the role of artificial intelligence in financial decision-
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making. Participants were also introduced to the project’s educational tools,
including curriculum modules, lesson materials, games, simulations and quizzes.

Practical examples from FLEARY activities illustrated how these concepts can be
translated into learning experiences. These included managing a shared budget and
prioritising expenses, comparing borrowing options and their total costs and
examining how small recurring expenses can affect financial stability over time. The
presentation also demonstrated how FLEARY materials can be adapted and used by
educators and other professionals in different educational and non-formal learning
contexts without requiring specialised financial expertise.

The seminar concluded with a discussion and exchange with participants, who
showed particular interest in the topics presented and had the opportunity to raise
questions, share views and further explore the practical application of financial
literacy education.

Key Outcomes

The Greek national seminar successfully raised awareness of financial literacy as a
practical life skill that extends beyond knowledge of financial concepts. A central
message was that effective financial education should help young people translate
knowledge into everyday decision-making, understand the consequences of their
choices and develop greater confidence and autonomy in managing financial
situations. Particular emphasis was placed on young people from vulnerable
backgrounds, recognising that financial behaviour is influenced not only by
individual knowledge and choices but also by access to education, opportunities
and support.

The seminar also encouraged participants to consider financial literacy from a
broader social perspective. During the discussion, participants raised the
relationship between financial knowledge, equal opportunities and participation in
society. It was highlighted that financial literacy should not be understood solely as
an individual responsibility: young people live under different social and economic
conditions and do not have equal opportunities to acquire financial knowledge and
skills. The discussion therefore reinforced the importance of combining individual
empowerment with inclusive and accessible financial education.

Another point that generated interest was the role of financial knowledge in
developing critical thinking and resilience to misinformation. Participants discussed
how exposure to financial advice, investment claims, credit offers and promises of
easy profits through social media and digital environments can increase
vulnerability when individuals lack the knowledge needed to critically assess such
information. This broadened the discussion from financial literacy as a means of
managing money to financial literacy as a form of protection and informed decision-
making in an increasingly digital environment.
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Participants also reflected on the fact that young people begin making financial
choices well before achieving financial independence, through everyday spending,
subscriptions, online purchases and the use of digital services. The discussion
further touched on how attitudes towards money, debt, financial risk, success and
failure can be influenced by social and cultural factors, highlighting that financial
behaviour cannot always be understood through financial knowledge alone.

Overall, participants showed particular interest in the practical and broader social
dimensions of financial literacy and the discussion following the presentation
demonstrated active engagement with the issues addressed. The exchange moved
beyond the acquisition of financial knowledge towards questions of autonomy,
responsibility, critical thinking, inclusion and informed participation, reinforcing the
relevance of the FLEARY approach to the realities faced by young people today.

Participant Feedback

Feedback from the Greek seminar was very positive, based on 43 completed
evaluation questionnaires. All eight aspects assessed received average scores above
4.0 out of 5. Ratings were concentrated mainly at “Good” and “Very good”, while a
smaller number of “Average” ratings were recorded for some aspects; no
respondent gave a rating of 1 or 2.

The clarity of the FLEARY project and its results received the highest average score
(4.44/5), followed by the quality of presentations and speakers (4.40/5) and the
overall quality of the event (4.37/5). The duration of the event was rated 4.26/5,
while the clarity and usefulness of the FLEARY approach and methodology received
an average score of 4.21/5. The organisation of the event (4.14/5) and the
venue/platform (4.07/5) were also positively assessed.

The usefulness of the event for participants’ work received an average score of
4.02/5. Although this remained a positive result, usefulness for work and event
duration received a higher number of “Average” ratings than the other aspects,
indicating greater variation in respondents’ assessments of these two dimensions.

The open-ended responses provide additional insight into the elements participants
particularly valued. Respondents highlighted the concrete examples of financial
literacy, practical learning, the discussion component, the constructive atmosphere
and high level of audience participation. Specific areas attracting interest included
financial independence for young women and security in electronic payments and
digital identity protection. Comments also emphasised the importance of
introducing financial literacy more systematically in schools, with respondents
noting that young people often receive only general information on these issues.

Regarding possible improvements, the feedback was overwhelmingly positive: nine
of the ten respondents who answered this question indicated that the event was
satisfactory as delivered, while one respondent suggested that more time would be
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useful to address the range of issues covered.

Responses concerning further development were limited, but those provided
considered the topics addressed to be important and useful. Additional comments
reinforced the educational relevance of the subject, with respondents suggesting
that financial literacy should begin at a younger age and that educational and
training workshops should be offered directly in schools. Taken together, the
qualitative feedback points to particular appreciation of the seminar’s practical and
participatory approach, while also highlighting interest in extending financial
literacy education further within school settings.

A particularly important result concerns the potential for continued use and
dissemination of the FLEARY outputs. 28 of the 43 respondents (65.1%) indicated
that they plan to use the FLEARY curriculum and materials in their work, while 15
respondents (34.9%) were not yet sure; no respondent answered negatively. Even
stronger results were recorded regarding dissemination, with all 43 respondents
(100%) indicating that they intend to share or disseminate the FLEARY project results
within their networks.

Figure 3. Intended use and dissemination of FLEARY results following the Greek seminar

Intended use and dissemination of FLEARY results
120,0%

100%

100,0%

80,0%

65,1%

60,0%
40,0% 34,9%

20,0%

0% 0% 0%
0,0%
Yes Not sure No

H Use FLEARY curriculum/materials EShare/disseminate FLEARY results

Overall, the evaluation confirms a high level of satisfaction with the seminar,
particularly regarding the clarity of the project presentation, the quality of the
speakers and the overall event experience. The intention to disseminate the FLEARY
results is especially significant, indicating strong potential for participants to act as
multipliers within their professional, educational and social networks.
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Dissemination and Publications

The Greek seminar was promoted through targeted communication with relevant
stakeholders and beneficiaries. Electronic invitations and reminders containing
information about the seminar and the Zoom participation link were sent directly to
members of the identified target groups. The online event was intentionally not
openly promoted through social media in advance, in order to maintain a
manageable and interactive environment.

Following the seminar activities, CRETHIDEV disseminated the results through its
Facebook and Instagram channels, presenting the two events organised in Greece
and highlighting the importance of financial literacy for young people, particularly
their ability to understand financial information, recognise risks and make informed
and responsible financial decisions.

The activities also received external media coverage through two Greek online news
outlets with a broad public readership, bringing the FLEARY project to a broader
audience and raising awareness of the importance of financial literacy for young
people.

o PARON: “M. Bakévéiog: H onuaoia tou otkovoutkol aA@aBntiopol twv véwv”

o ENYPografa: “O owovouikéc arpaBntiouds we epdédio yia toug véoug”

Before the start of each session, participants were informed that photographs would
be taken for documentation and dissemination purposes. During the online
seminar, participants who did not wish to appear in photographs or screenshots
were able to keep their cameras switched off. All participants attending the face-to-
face session agreed to be photographed.
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3. Comparative Analysis of Seminar Results

3.1 Participation overview

The national seminars reached a total of 187 participants across Italy, Bulgaria and
Greece. ltaly recorded 77 participants, Bulgaria 60 participants, and Greece 50
participants across its two seminar sessions. The seminars used different delivery
formats - blended in Italy, face-to-face in Bulgaria and online complemented by a
smaller face-to-face session in Greece, allowing each partner to adapt the activity to
its national context while maintaining the common objectives and target groups of
WP3.

Figure 4. Participation in the FLEARY national seminars by country
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Across the three countries, the seminars reached a diverse audience, with strong
representation from education, youth work and related sectors. Participants
included teachers and educators, youth workers, young people and students,
representatives of educational and youth organisations, consumer organisations,
public authorities and other professionals and stakeholders. Italy also attracted
representatives from banking, financial and consumer-protection institutions, while
Bulgaria had particularly strong participation from the education and training
sectors. In Greece, the audience included educators, youth workers, students,
university teaching staff, social workers, psychologists, youth policy professionals
and professionals working in the field of consumer rights. This diversity supported
exchange between participants with different professional and educational
perspectives and strengthened the potential for the FLEARY materials to reach
different settings and groups beyond those directly involved in the project.

Gender data collected through the evaluation questionnaires also show
participation from both women and men in all three countries. Women represented
52.6% of respondents in Italy, 66.7% in Bulgaria and 60.5% in Greece. Overall, the
participation results indicate that the national seminars successfully reached the



intended audiences while also engaging a broader range of stakeholders with the
potential to support the future use and dissemination of the FLEARY approach and
materials.

3.2 Key Findings and Participant Feedback

Across the three national seminars, participant feedback was consistently positive
and showed that the FLEARY approach was well received in different national and
professional contexts. Despite differences in format and audience composition,
several common findings emerged from the evaluations and participant
discussions.

One of the clearest strengths was the practical orientation of the FLEARY approach.
Participants valued financial literacy content that was connected to real-life
situations rather than presented only as theoretical knowledge. Practical examples,
scenarios, games and interactive activities helped make financial topics more
accessible and demonstrated how the materials could be used with young people
in educational and non-formal learning settings. The clarity of the presentations
and the competence of speakers and facilitators were also consistently identified as
strengths.

Another common finding was the relevance of the topics to challenges that young
people currently face. Feedback and discussions showed particular interest in areas
such as managing money and debt, saving and financial planning, digital financial
risks and fraud, responsible borrowing, consumer protection and financial decision-
making. Participants also raised broader issues linked to financial vulnerability,
including unequal access to financial knowledge, gender and financial
independence and the growing influence of digital environments on financial
behaviour. This indicates that participants viewed financial literacy not simply as
knowledge about money, but also as a means of strengthening young people's
autonomy, critical thinking and ability to recognise financial risks.

The seminars also generated a high level of professional and practical interest in
the FLEARY results. Across the countries, participants expressed willingness to
disseminate the project results through their networks, while many also indicated
an intention to use, or consider using, the curriculum and materials in their work.
This is particularly relevant given the diverse profile of the audience. Their
engagement therefore creates opportunities for the project results to reach young
people beyond those directly involved in FLEARY activities.

Participant engagement was visible not only through the evaluation results but also
through discussions, questions and exchanges during the seminars. The interactive
elements encouraged participants to connect the topics with their own professional
experience and with situations faced by young people. Suggestions for
improvement were mainly related to delivery rather than to the relevance of the
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content itself. These included allowing more time for practical activities and
discussion, using additional interactive or multimedia elements and in some cases
adjusting the duration and structure of the sessions.

Overall, the comparative findings show that the national seminars went beyond
raising awareness of FLEARY. They demonstrated that financial literacy was
understood by participants as a practical and socially relevant competence and that
the project materials can be useful across different professional and educational
contexts. The combination of positive feedback, active discussion and interest in
further use and dissemination provides a strong indication of the relevance and
transferability of the FLEARY approach.

3.3 Overall impact

The national seminars contributed directly to the objectives of FLEARY by extending
the project beyond the young people involved in the initial co-creation activities and
bringing its methodology, curriculum and educational resources to a wider group
of stakeholders. This reflects the intended role of WP3: to multiply the effect of the
co-creation process and strengthen the capacity of professionals involved in
consumer education and advice.

An important added value of WP3 was the connection it created between the
development of the FLEARY materials and their potential use in practice. Educators,
youth workers, consumer organisations, public authorities and other professionals
working with young people were able to become familiar with the project approach,
discuss its relevance and consider how the resources could be applied in their own
activities. The seminars therefore supported not only dissemination, but also the
transfer of knowledge and experience to organisations and professionals that can
continue reaching young people beyond the project activities.

The implementation of the seminars in Greece, Italy and Bulgaria also demonstrated
that the FLEARY methodology can be presented and discussed across different
national and professional contexts, and that its materials have potential for
application in different educational and youth-work settings. This supports the
wider European potential foreseen in the proposal, as the methodology and results
could be adopted and further used beyond the three participating countries.

Overall, WP3 strengthened the sustainability of FLEARY by creating a bridge between
the project results and the people and organisations that can use them in practice.
Importantly, the seminars provided evidence that the resources are relevant beyond
the original project participants and can be transferred across different
professional, educational and national contexts.
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4. Conclusion

The national seminars successfully completed the dissemination and capacity-
building activities foreseen under WP3, reaching relevant stakeholders in Greece,
Italy and Bulgaria and creating opportunities to present, discuss and promote the
FLEARY methodology, curriculum and educational resources. Despite differences in
national context, participant profile and delivery format, the seminars received
consistently positive feedback and demonstrated the relevance of practical financial
literacy education for professionals and organisations working with young people.

The added value of WP3 lies in extending FLEARY beyond those directly involved in
the development and testing of the project activities. By engaging educators, youth
workers, consumer organisations, public authorities and other relevant
stakeholders, the seminars connected the FLEARY methodology and resources with
professionals and organisations that can use them in future education, youth and
consumer-awareness activities.

The seminars also provided useful lessons for future activities. Participant feedback
showed that practical examples, interactive activities and opportunities for
discussion were among the most valued elements. At the same time, the feedback
identified some aspects that could be improved. In particular, some participants
would have welcomed more time for practical activities and interaction, while in
some cases the duration and structure of the sessions could be better adapted to
participants’ needs. These findings provide useful guidance for the design and
delivery of similar financial literacy activities in the future.

Looking ahead, the seminar results provide a strong basis for the continued use of
FLEARY beyond the project period. Partners can use the curriculum, scenarios,
games and other educational resources in relevant future activities and continue
sharing them through their professional and organisational networks. The interest
expressed by seminar participants in using and disseminating the materials also
creates opportunities for further uptake by professionals, organisations and other
stakeholders working with young people beyond the partnership. In this way, the
seminars have helped create a wider group of potential users and multipliers who
can support the continued use and transfer of FLEARY results after the project ends.

More broadly, the seminar feedback reinforced the relevance of the issue addressed
by FLEARY. Participants recognised the importance of financial literacy for young
people and showed particular interest in practical topics linked to the financial
decisions and risks they face in everyday life. The discussions also highlighted an
important gap: financial education is often approached at a general or theoretical
level, while young people need opportunities to understand how financial concepts
apply to real situations and choices. The positive response to FLEARY’s realistic
scenarios, practical examples, games and interactive activities showed the value of
making financial education relevant to young people’s everyday experience. In this
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respect, FLEARY addresses not only what young people need to know about money,
but also how they can use this knowledge to make informed decisions, recognise
risks and become more confident and independent in managing financial situations.
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5. Annexes

5.1 Seminar Programme

GENERAL DESIGN

Type: Dissemination & awareness seminar

Target group: No of participants (sex disaggregated data) - at least 50.

Educators, youth workers, consumer organisations, organisations working with young
people, public officials and young people (not involved in the pilot sessions)

Duration: around 4 hours
Format: Flexible (in-person / online / blended)

Approach: Interactive, example-based, target group-focused

SEMINAR FLOW

1 Welcome & Context

Objective: Introduce the project and establish relevance

Content: Introduction to _Why financial
FLEARY literacy matters
today

Real challenges
young people
face

Based on partner’s reports:

e Low financial literacy among youth
e Lack of practical education
e Increased risks (digital, debt, instability)

2 The Reality & the Gap

Objective: Show why current approaches are not enough

Content: q Fm:?maalf Yourllglj'fpegpl'e .Iack Greater impact on
e ucatlon.o ten real-life 'ECISIOI’] vulnerable groups
theoretical experience
Based on:

e gaps identified in partner’s countries
e lack of systematic curriculum
e inequalities in access
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3 The FLEARY Approach
Objective: Explain what makes FLEARY different

Content: Co-creation with Real-life Game-based Focus on |
young people scenarios learning decision-making

Key message: The focus is not only on teaching financial concepts, but on engaging young
people in realistic situations that support decision-making.

4 Curriculum Overview
Objective: Present key learning areas through examples
Content (with examples):

Budgeting — daily spending & subscriptions
Saving — small habits & emergency situations
Credit & debt — hidden costs & risky choices
Digital finance — everyday tools

Online safety — scam awareness

Consumer rights — practical protection
Sustainability — spending & impact

Gender — financial independence

Al — support & risks

Method: Selected examples from the sessions to illustrate key topics

5 Interactive Demonstration
Objective: Show how learning works in practice
Activity (only one activity should be implemented if time is limited)

> Saving scenario
> Loan comparison game
> Al financial simulation

Method: Small group work - Discussion - Reflection

Key message: This is how young people actually learn.

6 Tools & Materials
Objective: Show the usability and practical value of the project outputs
Content: Curriculum structure - Lessons - Activities - Games & Quizzes
Emphasise:

v Easy to use
v No specialised financial expertise required
v Adaptable to different groups and contexts
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v Can be integrated into both formal and non-formal learning settings

7 Cross-Cutting Topics
Objective: Highlight innovation & relevance
Content:

> Gender: financial inequality, independence, vulnerability
> Al: learning support, risks (misinformation, over-reliance)

8 Discussion & Closing
Objective: Engagement & reflection
Content:

e Open Discussion
e “How can | use This?’
e Feedback

End: Satisfaction questionnaire
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5.2 Common Presentation Slides

FLEARY

PURPOSE OF THE SEMINAR EVENT

This seminar aims to present a practical approach to financial literacy that
responds to the real needs of young people today.

The purpose is to present an approach that helps young people in making
informed decisions, managing everyday financial situations, and navigating an
increasingly complex financial environment.
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REALITY OF YOUNG PEOPLE TODAY

* Young people today are expected to manage their

finances independently at an early stage, often
without having received structured support or
education on these topics.

They make daily decisions related to spending,
saving and digital transactions, while facing rising
living costs, unstable income opportunities and
constant exposure to consumer culture.

For many, especially those from vulnerable
backgrounds, managing money is not simply a skill
to learn, but an ongoing challenge that affects
their well-being and future opportunities.

4.
* Across different contexts, many young people show limited confidence in managing money and
difficulty planning for the future.
* Financial knowledge is uneven and often influenced by socio-economic background, access to
education and available support systems.
* As a result, many young people are not prepared to deal with unexpected situations such as
emergency expenses, financial pressure, or misleading financial offers.
# These challenges highlight the need for approaches that go beyond knowledge and support
practical decision-making.
5.
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LIMITATIONS OF
CURRENT
APPROACHES

While these challenges affect
young people, they are also linked
to how financial education is
currently delivered.

In many cases, financial education
focuses on explaining concepts
such as budgeting or saving,
without helping learners apply
them in real-life situations.

For example, young people may
understand what budgeting means,
but are rarely asked to manage a
limited budget, itise expenses,
or deal with unexpected costs.

This creates a gap between
knowledge and be iour, reducing
the effectiveness of traditional
approaches.

In many cases, financial education focuses on explaining concepts, but not on applying them. This
creates a gap between knowing something and being able to use it in real life.

6.

FLEARY APPROAGH

FLEARY introduces an
approach that connects
financial education with

real-life situations and
everyday decision-making.

Explain co-creation and practical sessions.
Emphasise that the project is practical and grounded in reality, not theoretical.
Highlight that young people helped shape the content.

7.
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FLEARY CURRIGULUM

* The FLEARY curriculum brings together key areas of financial literacy that
reflect the real challenges young people face in their daily lives.

* It includes managing income and expenses, developing saving habits,
understanding credit and debt, using digital financial tools safely and being
aware of consumer rights.

* It also introduces broader topics such as sustainability, financial planning in
uncertain conditions, gender equality in financial independence and the role of
artificial intelligence in financial decision-making.

* These areas are not taught separately but explored through situations that
combine multiple aspects of financial behaviour.

Presentation of Educational Tools

Introduction to project outputs: Curriculum and modules, Lesson materials, Games, simulations, and
quizzes

These topics may be somehow familiar for young people, but what is different here is how they are
approached. Instead of teaching them as theory, they are connected to real-life situations and everyday
decisions that young people face.

LEARNING THROUGH REAL-LIFE
SGENARIOS

A key feature of the FLEARY approach is the use of realistic scenarios that mirror
the situations young people encounter in their daily lives.

For example, learners may be asked to work in groups to manage a shared budget,
allocate resources across essential and non-essential expenses, or respond to
unexpected financial challenges.

These activities encourage discussion, negotiation, and reflection, helping participants
understand the complexity of financial decision-making and the importance of
prioritisation.

In this approach, learning happens through situations that reflect real life. Young people work with
realistic scenarios, make decisions, and discuss different outcomes.

o.
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UNDERSTANDING
SPENDING
BEHAVIOUR

Many financial difficulties are linked

to everyday habits rather than

large expenses.

Frequent small purchases, such as
subscriptions or impulse buying,
can accumulate and affect financial

stability over time.

-

{ & learners develop awareness of
iour.and move towards
more conscious and informed

decision-making.

3

|

L6 \
Many financial problems come from everyday habits. Small but frequent expenses can accumulate over
time. Understanding these patterns helps young people make more conscious decisions.

10.

DEVELOPING SAVING HABITS

* Saving is often perceived as difficult,
especially for young people with limited or
unstable income.

* However, through practical examples,
learners explore how small and regular
saving can create a sense of control and
reduce financial stress.

* They also work with situations involving
unexpected expenses, understanding how
preparation can reduce the need to rely on
borrowing.

Saving is often seen as difficult, especially with limited income. Here, it is presented as a simple habit
that builds security and reduces financial stress over time.

11.
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DEALING WITH UNGERTAINTY AND
FUTURE PLANNING

* Many young people face uncertainty
regarding employment, income and future
opportunities.

* This uncertainty often leads to short-term
decision-making and difficulty in setting
long-term goals.

* FLEARY addresses this by encouraging
learners to explore different scenarios and
develop flexible strategies for managing
their financial future.

Many young people feel uncertain about their future, which affects how they make financial decisions.
This is why it is important to explore different scenarios and not only focus on ideal situations.

12.

UNDERSTANDING CREDIT AND DEBT

* Access to credit has become easier, especially through digital platforms offering
quick and simplified borrowing options.

» However, these options often include hidden costs and unclear conditions.

* Through activities, learners compare different loan options, identify risks and
reflect on how borrowing decisions can affect their financial stability in the
long term.

Access to credit is easy today, but it comes with risks. Understanding hidden costs and long-term
consequences is essential to avoid financial difficulties.

13.
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DIGITAL FINANCE AND ONLINE RISKS

» The digitalisation of financial services has
transformed the way young people interact
with money.

» While digital tools offer convenience and
accessibility, they also create environments
where information is not always reliable.
Online scams, misleading offers and unsafe
platforms are common risks that require
awareness and critical thinking.

» FLEARY supports learners in developing these
skills, enabling them to navigate digital financial
environments more safely.

Digital tools make managing money easier but also create new risks. Young people need to develop
awareness and critical thinking when using these tools.

14.

DIFFERENT
REALITIES AND
VULNERABILITY

young people do not all start from
the same position.

Some face additional challenges,
such as economic hardship, limited
educational opportunities,
migration background, or lack of
access to support services.

These factors influence their
financial behaviour and increase
their exposure to risk, making
inclusive and adaptable educational

approaches essential.

Based on vulnerability mapping.;
Not all young people have the same starting point. Some face additional challenges, which makes
financial education even more important for inclusion and independence.

15.
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INCLUSIVE AND
FLEXIBLE
LEARNING

FLEARY promotes an approach
that is flexible and adaptable to
different contexts, learning
environments, and target groups.

The materials are designed to be

accessible and relevant, allowing
them to be adapted to different
needs and contexts.

This ensures that financial
education is not only informative,
but also inclusive and meaningful.

The materials are designed to work in different contexts and for different groups.

16.

NEW DIMENSIONS: GENDER AND
TECHNOLOGY

* Financial literacy is also influenced by
broader social and technological
developments.

* Gender differences in income and financial
independence can affect long-term
opportunities, while digital tools and artificial
intelligence are increasingly shaping financial
decisions.

* FLEARY introduces these elements in a
simple and accessible way, encouraging
critical thinking and responsible use.

Financial literacy today also includes understanding issues like gender and technology. These factors
influence financial opportunities and decisions in real life.

17.
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FROM CONTENT TO PRACTICE: EXAMPLES FROM FLEARY
SESSIONS

The FLEARY approach is implemented through practical activities that place learners in realistic financial situations and
encourage them to make decisions, reflect and discuss outcomes.

¥ For example, in one activity, young people worked with a
shared monthly income and had to decide how to
allocate it between essential expenses, personal needs
and saving. This helped them understand the
importance of prioritisation and the challenges
of managing limited resources.

¥ In another activity, participants compared different
borrowing options for the same purchase and
discovered how interest rates and conditions affect the
total cost. This supported the development of
critical thinking and awareness of financial risks.

v Activities also addressed everyday behaviours, such as
small recurring expenses, helping learners recognise
how these can accumulate and impact their
financial stability over time.

Through these experiences, learners developed greater awareness of their financial habits, improved their decision-
making skills, and gained confidence in managing real-life financial situations.

Through these activities, they begin to understand not only what financial concepts mean, but how they
apply in their everyday lives.

What is important here is not the activity itself, but what learners gain from it. awareness, critical
thinking and confidence.

18.

USING THE FLEARY APPROACH AND
MATERIALS IN PRACTICE

* The FLEARY project provides a set of structured and ready-to-use materials that support the
implementation of financial education in different contexts. These include structured lessons,
interactive activities based on real-life situations, group exercises that encourage discussion and
decision-making, and simple tools that help explain complex concepts in an accessible way.

* What makes these materials especially useful is that they do not remain at the level of information.
They are designed to help learners apply concepts in realistic situations, reflect on their choices and
build confidence through participation.

* At the same time, they are flexible and adaptable, allowing e ts to use them with different
groups, levels, and contexts, without requiring specialised financial expertise.

¢ This makes it possible to introduce financial topics in a way that is engaging, relevant and easy to
integrate into existing educational or non-formal activities.

FLEARY does not only provide content, but also ready-to-use materials that you can apply directly in
your activities. These include lessons, scenarios and interactive exercises that are designed to be simple
and flexible.

The idea is that you do not need to be a financial expert to use them, but you can adapt them to your
own context and the needs of your group

19.
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IMPACT ON
YOUNG PEOPLE

By working with real-life situations
and active participation, young
people develop greater confidence

in managing their finances.

They become more aware of risks,
make more informed decisions,
and are better prepared to deal
with future challenges.

This is particularly important for
vulnerable groups, where financial
literacy can support independence
and social inclusion.

5 1 ' A N
This approach helps young people build confidence, make better decisions, and plan for the future. This
is especially important for those at higher risk of exclusion.

20.

FINAL REFLECTION \
. £

* Financial literacy becomes meaningful when it is
connected to real-life experiences and practical
decision-making.

* By shifting from theory to practice, it is possible to

create more effective and inclusive learning

experiences that respond to the realities young
people face.

21.
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THANK YOU

THANK YOU FOR YOUR
PARTICIPATION.

39



5.3 Event Evaluation Questionnaire

Event: [Title of Event]

Organiser: [Partner Organisation]
Venue/Platform: [Location / Online Platform]
Country: [Country]

Date: [Date]

Dear participant,

Your feedback is very important for us. It will help us improve the quality of our activities
and make other events more relevant and engaging.

For each question, please rate your experience on a scale from 1 to 5, where:

5 = Very good | 4 = Good | 3 = Average | 2 = Poor | 1 = Very poor

If you give a score of 1 or 2, please explain your answer and, if possible, suggest
improvements.

The questionnaire takes approximately 3 minutes to complete.

All responses will be treated confidentially. Thank you for your contribution.

* | was invited in person

*  From project’s website
1. How did you learn about this

*  Through social media
event?

* Through the press
(You can choose more than one option) +  Through web communities

* Other (please state

2. Please rate the following aspects of the event:

Overall quality of the event

Clarity of the FLEARY project and
its results

Clarity and usefulness of the
FLEARY approach and methodology

Quality of presentations/speakers
Organisation of the event

Venue / platform (logistics,
accessibility)

Duration of the event

00 000 O 0O0=
00 000 O 0O0%
00 000 0O 0O0%
00 000 0 00§
00 000 O DD%

Usefulness of the event for your
work
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3. What did you like most about the event? (optional)

4. What could be improved? (optional)

5. Which topics or areas would you like to see further developed? (optional)

6. Following this event:
Do you plan to use the FLEARY curriculum and materials in your work?

O Yes
O No
O Not sure

Do you plan to share or disseminate the FLEARY project results within your network?
O Yes

O No

0 Not sure

7. Additional comments or suggestions (optional)

Your profile

Gender: O Male [ Female 0[O Non-binary [ Prefer not to say

Occupation:
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5.4 Photos
Italy

Face-to-face session on 2 July 2026

FLEARY

National Seminar AssoURT — Rome, 2 July 2026

FINANCIAL LITERACY
AND EMPOWERMENT
FORAT-RISKYOUTH
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FREE PARTICIPATION
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STREAMING

FLEARY Project — Financial education for young people at risk
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Bulgaria

Face-to-face session on 25 June 2026
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Greece

Online session on 8 June 2026

® zoom Meeting

Angeliki Arvaniti nikolaou

H NPATMATIKOTHTA TON NEON
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va éyouv AdBeL ouoTnaTIK LTTEOTHPLEN 1
exnaldeuon oe autd Ta Bépata.

Iepoipa Mavou... iPad - AyyeAkn | 3

+ Malpvouy kaBnpepvi amoddaei Mou
oyetiZovral aforapievon kat
L £V QVTLHETWITIZOUY
TaBels eukatpieg
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véhwra Mepif n Suayeipion Twv
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a GUVEXTG

unuepia ko Tig

nan Mou eNnped
VIIKEG TOUG eUKatpleg

Sofia pap Giannis Kaloger... loanna Pitterou Katia Kousoula XPYZIOYAA BOY...

pag '

& zoom Mecting

iPad - AyysAikn Angeliki Arvaniti Alexis Miaris
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Christos Grigori... MayovAag Xapng Mapiavva Mam MapiAeva MaA... Sofia pap

Aiaris ¥ M ¥ Mapievva Nomma £ Mapuhova Mo > pap

4 siannis Kaloger... loanna Pitterou Katia Kousoula Flora Kalogerop... XPYZOYAA BOY..

na Pitteron ¢ 2 K ¢ Flora Jerepaulon

Nikolas TEREZA Xpnotog T{wtdng Eleni Papada

TEREZA ¥ X - ni Papada

Konstantinos G. Olga Kirkinezou Oeo0dwpa Nakov
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Face-to-face session on 21 July 2026
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5.5 Press Releases

Italy

»

Financial Education For Young

People At Risk Of Social
Exclusion: The National
Seminar Of The European
Project FLEARY Will Take
Place In Rome On July 2nd.

The Bank of izl and Intese
Sangcoks Gre 0m0Ng e GAHICIEANGS in Lve event. fid in person ot Binorio F and onlive, dediated

[@e!

Rome, June 34, 2026 - Money influences every important decision n ife, yet many young pesple

FLEARY 11

- The resuiis of s
free national seminar to be heid o uly 2, 2026, from 10:00 a.m. ta 200 p.m., 3t Binario F, Via

The event, organiaed by the URT Assaciation, wil leatire repeessniatives from Lha Bank of Raly, the
log

nnnnnnn

e toals they can spply i their
The FLEARY project =

Who is the event aimed at?

The sweinar is desigr for

o taty,

FLEARY project. The event.
of

How to participate

S e o e i i Y e
< s o B Vs bl e
- i e Satoons

Dete: Juiy 2. 200 | Tienes 10:00 AM ~ 100 M. | Loeation: Platfarr £, Via Marsala, Sorre

@0

Registration is rew wnd welatle

Ho thosoot

Naither
responsible for them

M you kst I why ot share 67

ponoeEoaa

O

3} -

Link: Financial education for young people at risk of social exclusion: the national seminar
of the European project FLEARY will take place in Rome on July 2nd.
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https://www.assourt.it/educazione-finanziaria-per-i-giovani-a-rischio-di-esclusione-sociale-il-2-luglio-a-roma-il-seminario-nazionale-del-progetto-europeo-fleary/
https://www.assourt.it/educazione-finanziaria-per-i-giovani-a-rischio-di-esclusione-sociale-il-2-luglio-a-roma-il-seminario-nazionale-del-progetto-europeo-fleary/

4. / / Y r‘ ®ir asso.urt AxolouBrjote ***
4 a
asso.urt Tporototionke « 7 £p5.
(Ll

Mancano pochi giorni al seminario
finale del progetto Fleary, dedicato
all'alfabetizzazione finanziaria dei
b > giovani a rischio di esclusione sociale e
] al ruolo dell'educazione finanziaria
come strumento di inclusione e tutela.

7 2 luglio 2026
@ Ore 10:00 — 14:00
@ Binario F - Via Marsala, Roma
@ Partecipazione gratuita
Disponibile anche in diretta
streaming
Crediti CNF richiesti.

Interverranno:

Co-funded by

the European Union
« Dott.ssa Maria Iride Evangelisti —
Banca d'ltalia

« Tenente Colonnello Luigi Di Gregorio
— Guardia di Finanza

- 0OsQ 229 W

29 lovviou

Link: Evento FLEARY

/ ' A0 7 Association of Radio and Television .
Service Users

29 JunAnd-@

The final seminar of the Fleary project, dedicated
to financial literacy among young people at risk
of social exclusion and the role of financial
- education as a tool for inclusion and protection,
” h is just a few days away.
(L]
= wluly 2, 206

FLEARY

10:00 am - 2:00 pm

9 Platform F - Via Marsala, Rome

s Free participation

% Also available in live streaming
CNF credits required.

Inte ... See more
withintesa Sanpaolo.

@oP

No comments vet

Link: Evento FLEARY

mi asso.urt Akoloubrjote ***
I a
a LL‘IIJJ my asso.urt 9B,
FLEARY ALFABETIZZAZIONE FINANZIARIA PER |
GIOVANI A RISCHIO DI ESCLUSIONE
SOCIALE

In ltalia il livello di alfabetizzazione
finanziaria resta ancora critico,
soprattutto tra i giovani che crescono in
contesti di fragilita economica e sociale.
Il progetto Fleary nasce per rispondere
a questa esigenza, promuovendo un
modello di educazione finanziaria pit
accessibile, inclusivo e orientato alla
tutela dei soggetti vulnerabili.

“ 2 luglio 2026 — Roma, Binario F (Via
Marsala)
@® Ore 10:00 — 14:00

Co-funded by
the European Union

Nel corso dell’evento saranno

presentati i primi risultati del progetto e
<i anrird un confrontn tra ecnerti

©sQ 2 ¢ W

2 luglio 2026 ore 10:00 - Binario F Roma 17 lowviou

Evento Fleary

Link: Evento FLEARY
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https://www.instagram.com/p/DaKY0hBDNBS/
https://www.facebook.com/photo.php?fbid=1461582369337086&set=pb.100064560107788.-2207520000&type=3
https://www.instagram.com/p/DZsIhWrgUH4/

Associazione Utenti dei Servizi
Radiotelevisivi

4June - @
Quale ruolo pud avere I'educazione finanziaria
nella riduzione delle disuguaglianze sociali?

1I seminario finale del progetto Fleary sara un
momento di approfondimento su strumenti,

politiche e pratiche per promuovere inclusione
finanziaria e tutela dei consumatori vulnerabili.

Tra i principali temi del programma:

» educazione finanziaria e inclusione sociale

« prevenzione dell'esclusione finanziaria

« tutela dei consumatori vulnerabili... See more

— with Intesa Sanpaolo.

Co-funded by
the European Union

@

Evento Fleary
S VN

No comments yet
Be the first to comment

2 luglio 2026 ore 10:00 - Binario F Roma

Link: Evento FLEARY

\ mur asso.urt AkoAouBriote *°*

\ &'l UJ wi asso.urt 8¢Bo.
\ FLEARY Quale ruolo puo avere I'educazione

\ finanziaria nella riduzione delle

\ disuguaglianze sociali?
‘ Il seminario finale del progetto Fleary
i sara un momento di approfondimento

su strumenti, politiche e pratiche per
promuovere inclusione finanziaria e
tutela dei consumatori vulnerabili.

Tra i principali temi del programma:

- educazione finanziaria e inclusione

sociale

- prevenzione dell'esclusione finanziaria
- tutela dei consumatori vulnerabili

Co-funded by 3 Tk P .

the European Union Lg competenze finanziarie per i giovani

‘ « risultati del progetto Fleary e

prospettive operative

Interverranno esperti del settore,

rappresentanti istituzionali e operatori
imneanati <11l tema

C1Q e v W

24 louviov

Evento Fleary
G St RN |

2 luglio 2026 ore 10:00 - Binario F Roma
s

Link: Evento FLEARY
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https://www.facebook.com/photo.php?fbid=1457223653106291&set=pb.100064560107788.-2207520000&type=3
https://www.instagram.com/p/DZ9ujpWDDse/

Bxon 3abpaBeHa napona?

Permctpauua

EBpo XpaHnu

Consumer Law
+READY

BawwuAT 6usHec
cbobpaseH nu e ckC

3aKoHoQaTesNICTBOTO
Ha EC 3a sawmta
Ha noTpeGutenure?

OapeHue

Moakpenete Acoumauma
AxtusHu MoTpebuTenn ypes
[Naperve npes nnaTesxHata
cuctema PayPal

AHKeTa

OTkbAe npeanoumTaTe 4a
B3eMeTe napy Hasaem?

O Gemeiictso u npuaTenu
O MoTpebuTencku kpegut

UBHU
NOTPEBUTEAU

3ppase v ko3meTka  PuHaHcn  [Oeua

Ob6ekTuBHO
Heszasucumo
Bes peknamu

Topcee...

Masapcka kowHuya: 0 Hewa MnauwjaHe

HOomakuHcTteo Texumka Ycnyrm Eko  Opyru

M Hauano

®dUHaHCOBa rPaMOTHOCT: FOTOBW YPOLIM 3a MNaaexu
FLEARY

Halwi npaea cnoxveaua e €C:
paxyHKW 3a KOMYHanbHI NOCNyr1 Ta
npaga nia yac noaopoi

OBy4MTENHITE MATEPUanK Mo (IUHEHCOBA rPAMOTHOGT, PaspaboTeHN B paMKkuTe
Ha npoekT FLEARY, Beye ca roToBM 3a NpaKTUYeCKo M3NOM3BaHe U Morar fja Gbaat
V3TEMTEHN CBOGOAHO.

YyeBHaTa nporpama e cb3afeHa c Lier 1a NoANoMOrHe MiaguTe xopa Aa
Pa3BMAT 3HAHWS M YMEHWS, KOWTO €3 UM HEOGXOAVMM NPH YNPABNEHUETO Ha NNYHUTE
(hMHAHCH W B3EMAHETO Ha €XKEHEBHW (PUHAHCOBH PelLeHNs.

Hawi npaea cnokneaya B €C
opeHAa Ta BaHKIBChKI paxyHKkn

MaTepuanuTe pasmeskaar TeM KaTo yrpaBrieHne Ha NUHHUS GIoKeT, CriecTsiBaHe, KpeAUTVPaHE 1 3aATbKHSNOCT,
VHBECTMPaHE, NOTPeGUTENCKM NPpaBa, AVMVTaNHN UHAHCOBM YCMYTH N MHChOPMUPAHO B3EMAHE Ha PEILEHMS. AKLEHTBT &
MOCTaBEH BbPXY NPaKTU4ECKOTO NPUMOKEHNE Ha 3HAHMATA M BPXY CUTYaLMK, C KOUTO MNaauTe Xopa pearnHo Morat Ja ce
clbeKar.

YyeGHaTa nporpama € npeaHasHa4YeHa KakTo 3a CaMuTe MNaau xopa, Taka 1 32 MNaJexk paGoTHULM, yHUTENH,
neaaroau, o6Y4MTENM, COLIMANHK PaGOTHILIM M APYIY CIELMAniCTH, KOUTo paGoTAT ¢ MITafexV. Martepnanure Morar aa
Gbaar u3nonssatu npu oByHeHust, JUCKyCUN, 0GPas0BATENHIM UHALMATMBI 1 PasiMHM (IOPMI HA HEPOPMESTHO OBYHEHMe.

‘OcofeHo BHIMaHWE & OTAEMNEHO Ha ToBa CbObpXaHWETO Aa 6bae OCTBMHO U NPUNOXUMO K NpK paﬁora ¢ Mnagu
Xopa oT YA3BMMK rpyni, 3a Kouto fobpata hrHaHCOBa rpaMOTHOCT MOXe A2 BbAe BaXeH MHCTPYMEHT 3a Mno-
CaMOCTOATENHO U MHKi)OpMMpSHO y4acTne B MKOHOMUYECKIS KMBOT.

Link: ®uHaHcoBa rpamoTHOCT Ha npakTuKa: cbbutue 3a mnagexu (Financial Literacy in Practice: An

Event for Young People)

Hauano | English

Espo XpaHu

loToBK 32
noTpebutenckoto npasol

P P caruuerscocera

HapeHune

Moakpenere Acouvauya
AxTnBHU MoTpeduTeni ypes
[apeHie Npes nnatexkHaTa
cuctema PayPal

AHkeTa

OTkbae npeanoyuTare aa
B3EMETE NAph HA3aEM?

O Cemeiicteo u npusTenn
O MotpeGutenckn kpeauT

UBHU
MOTPEEUTEAU

3ppaBe U ko3meTuka  ®uHaHcn  [Oeua

f Login Vwe: Mapona Bxoa | 3abpaeena napona? | Peructpaums
ObekTnsHO T "
‘bPCEHE...
Heszasucumo P

Bes peknamMmu Masapcka kowHKua: 0 Hewa MNnawade

HOomakuHcTBo TexHuka Yenyru Exko  [Opyrm

W Hauano

duHaHcoBa rPaMOTHOCT Ha MpaKTUKa: cbOoUTHe 3a

Mnagexu FLEARY

Hawi npaea cnoxueaua B €C:
paxyHKW 3a KOMYHAnNkLHI NOCAYr Ta
npaga nig Yac noAopoxi

Acounaums ,AKTMBHM NoTpeBuTenn” KaHu Mnageskku paBoTHULM, negarosm,
0BpasoBarTenHy MeauaTopu, eKCnepTH, CNeLManMcT, KouTo paboTaT ¢ Aelia U Mnaan
Xopa, KaKTo 1 MNafIesku C MHTEPEC KbM TEMATa 3a (PMHAHCOBATA rPAMOTHOCT, f1a ce

BK/TIO4aT B CLOUTHE no npoekT FLEARY. Hawi npaga cnoxyeada & €C

OpeHAa Ta GaHKIBCLKI PaxyHK1

CubuTueTo e ce nposee Ha 25 toHu oT 11:00 4. B AKkToBaTta 3ana Ha
IMpodbecroHanta rMMHaamsa Mo MKOHOMMKA 1 MEHWIKMBHT MlopaaH 3axapues” - KiocTeraun.

Mo BpemMe Ha cpeluara e Gbaar npeacraseHn pSSpSﬁOTEHM B paMmKuTe Ha NnpoekTa OﬁyHMTEHHM mogynu, KoMTo morar
Aa 6baT U3NoN3BaHN KakTo oT cneLuanicTuTe B Npskara WM pabota ¢ Mnaav Xopa, Taka 1 oT camnTe MNaaexn 3a
ﬂpVI,C[OﬁV\EEHE Ha NPaKTU4YECKN 3HAHWSA U YMEHNS. METEpMaJ"MTE obxeawlar Temu Kato ynpasneHwe Ha Nu4HuTe EbVIHEHCM
CcnecTABaHe, MHBECTVpaHe, I'IOTPEGMTEHCKM npaea, Aur1uranHda mMHaHCOBa cpefaun VIHCpOpMVIpSHO B3€MaHe Ha q)MHaHCOEVI
pelleHns.

Oﬁy‘WITBJ'IHIﬂTE Marepuanm ca paapaﬁorew\ C NpakTU4ecka Haco4eHOCT 1 Morar Aa 6baar nanonseaxn npu
NPOBEXA3HETO HA oﬁyquwﬂ‘ ANCKyCUW W Apyra oﬁpaaoaarenHw AeliHocTK. Te ca NnoaxoasLUyM KakTo 3a paGOTa C LWMPOK
Kpbl MNnaawn xopa, Taka u 3a [OeRHOCTW C MNaaexw ot YA3BUMM rpynu.

®uHaHcoBaTa cpeaa, B KOATO MMaguTe Xopa B3emar peLleHns, CTaBa BCe No-CroxHa. OHnaiH nnaaxus, KpeauTtu,
WHBECTULIMOHHWU MPUNOXKEHUS, MOKYMKK NPes COLManHWTe MPEeXW 1 pasni4Hi MHAHCOBK YCMYTH ca YacT OT eXeQHEBNETO

Link: ®uHaHcosa epamomHocm: 2omosu ypoyu 3a maadexwu (Financial Literacy: Ready-to-Use
Lessons for Young People)
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https://aktivnipotrebiteli.bg/%D1%81%D1%82%D1%80%D0%B0%D0%BD%D0%B8%D1%86%D0%B0/431/%D0%A4%D0%B8%D0%BD%D0%B0%D0%BD%D1%81%D0%BE%D0%B2%D0%B0-%D0%B3%D1%80%D0%B0%D0%BC%D0%BE%D1%82%D0%BD%D0%BE%D1%81%D1%82:-%D0%B3%D0%BE%D1%82%D0%BE%D0%B2%D0%B8-%D1%83%D1%80%D0%BE%D1%86%D0%B8-%D0%B7%D0%B0-%D0%BC%D0%BB%D0%B0%D0%B4%D0%B5%D0%B6%D0%B8
https://aktivnipotrebiteli.bg/%D1%81%D1%82%D1%80%D0%B0%D0%BD%D0%B8%D1%86%D0%B0/431/%D0%A4%D0%B8%D0%BD%D0%B0%D0%BD%D1%81%D0%BE%D0%B2%D0%B0-%D0%B3%D1%80%D0%B0%D0%BC%D0%BE%D1%82%D0%BD%D0%BE%D1%81%D1%82:-%D0%B3%D0%BE%D1%82%D0%BE%D0%B2%D0%B8-%D1%83%D1%80%D0%BE%D1%86%D0%B8-%D0%B7%D0%B0-%D0%BC%D0%BB%D0%B0%D0%B4%D0%B5%D0%B6%D0%B8
emea01.safelinks.protection.outlook.com/?url=https%3A%2F%2Faktivnipotrebiteli.bg%2F%25D1%2581%25D1%2582%25D1%2580%25D0%25B0%25D0%25BD%25D0%25B8%25D1%2586%25D0%25B0%2F430%2F%25D0%25A4%25D0%25B8%25D0%25BD%25D0%25B0%25D0%25BD%25D1%2581%25D0%25BE%25D0%25B2%25D0%25B0-%25D0%25B3%25D1%2580%25D0%25B0%25D0%25BC%25D0%25BE%25D1%2582%25D0%25BD%25D0%25BE%25D1%2581%25D1%2582-%25D0%25BD%25D0%25B0-%25D0%25BF%25D1%2580%25D0%25B0%25D0%25BA%25D1%2582%25D0%25B8%25D0%25BA%25D0%25B0%3A-%25D1%2581%25D1%258A%25D0%25B1%25D0%25B8%25D1%2582%25D0%25B8%25D0%25B5-%25D0%25B7%25D0%25B0-%25D0%25BC%25D0%25BB%25D0%25B0%25D0%25B4%25D0%25B5%25D0%25B6%25D0%25B8&data=05%7C02%7C%7C77c1c25a3d3e460927bd08df0361aa80%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C639233390153239199%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=c7%2FD1%2B9Q02qTuHHXqd2H11sKUyP%2BQ3rY82cHb%2BUi7xM%3D&reserved=0
emea01.safelinks.protection.outlook.com/?url=https%3A%2F%2Faktivnipotrebiteli.bg%2F%25D1%2581%25D1%2582%25D1%2580%25D0%25B0%25D0%25BD%25D0%25B8%25D1%2586%25D0%25B0%2F430%2F%25D0%25A4%25D0%25B8%25D0%25BD%25D0%25B0%25D0%25BD%25D1%2581%25D0%25BE%25D0%25B2%25D0%25B0-%25D0%25B3%25D1%2580%25D0%25B0%25D0%25BC%25D0%25BE%25D1%2582%25D0%25BD%25D0%25BE%25D1%2581%25D1%2582-%25D0%25BD%25D0%25B0-%25D0%25BF%25D1%2580%25D0%25B0%25D0%25BA%25D1%2582%25D0%25B8%25D0%25BA%25D0%25B0%3A-%25D1%2581%25D1%258A%25D0%25B1%25D0%25B8%25D1%2582%25D0%25B8%25D0%25B5-%25D0%25B7%25D0%25B0-%25D0%25BC%25D0%25BB%25D0%25B0%25D0%25B4%25D0%25B5%25D0%25B6%25D0%25B8&data=05%7C02%7C%7C77c1c25a3d3e460927bd08df0361aa80%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C639233390153239199%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=c7%2FD1%2B9Q02qTuHHXqd2H11sKUyP%2BQ3rY82cHb%2BUi7xM%3D&reserved=0

Greece

Online news outlets:

M. Bakoévéiog: H onpacia Tou olKovopLKoU
aApafnTiopol Twv VEwvY

% Awyolorou, 2026 o karryoplsg ANOWEIE ApSpoypapol ypapow, DIKOMNOMIA,

Tow
MANOY BAKONAIOY
Abdmiapn kewapiog o Tepung ove Navemouime g Oupdy e,

IE pia moxn omou oL véol KahoUvtal va Slaxeipiotoly ohodva KoL o oUVBETES OLKOVOHLKES QP asELs.
amd ThY MpWin Tows épyaoia Kal tn SlayEipuon evag np Lol mpodmodoyiopod Pyl Tug Prplakes
mhnpupéc g enevBioeLg KOl TNV MpooTasio and sLKOVOHLKES aMaTes, o aukovopkos alpafnruopas
amorerel faoun npolnadeon yua tnv kowwwwik 2vealn, tnv swovopukl avefaprnoio kol enw evepyd
TUPHETOY A TRV Kotwwwin,

K g, nagd ) anpaoio wow, r owovoper EkneiSeuon eEnrohouBel va onavouafe and up kadrpeprodonua
nodkiy vEwy ouye CAdaSo. To kevd awud yivernl aropn pEyaliiEpo yun vEaus now g ppovum el esehuer
KV KEG BPOEES, 01 ansdal ouywl koo tas wa MaBouw anpay o] surov oy anogdaen xupic wo Suoddioome
LLE, e poiLrLEG yweone, it eaudbinha £ppakeio

Argifue, £5w aunServoeuo ny npooudéper afio wwy supannizoy ppoypoppauare. NEpa and o) gprgsaeddonon, r
Cupranniz] Twwor) EnevBOEL our Sgaougylo ywo g, ooy awiuln soweo by exnmLu ik Epyaheiu wo oy
GO ) DUVE P00 Oy ovLopwy 10w AL PELNLTow kous moosun ks ngdrkioid. MEoo and auciy )
yikooogia yEnBrkE ka 1o Eupwnaikd 2oya FLLARY [Fnancial Literacy and Crmpoerment for AL-Rigk Youthl wo
ONOLD DROEEDEL oUW Ev vt vEwy o Bplosiaon of souwwyied kivBued, o o 1ou medwo ks,

RO O0IREVOpLREE, ke frpguakts SeEidan e anopoies yun wy ooygpanny fur.

1l

FLEARY

To fuaiEpo yapasuipeousd wow FLEARY 20w du Bev avipeuwnifil vowd vEowd wi nalrjumon oS ywoand.
fosuiBEra, o EpnhE kgL EvEpYO o ouvBOpOPPWor oW EXNOLEELLIRGD URas 0D, WOLE L0 LERD anoEkEopa va
CvLandevE LA OLLG NPOYROLLCES L duiyREd, oL ERNEWHES ki oL nporhiod naw avopE iwnidouy
kafrpepred. Mopaikako, w0 Ly 0 QvanLeooiL ERnaubeuumd whed, SuogpdvanvE EBhand ofpoadgud yua EndyyEhpauEs
NOU EpYOTOvVLOL PHE wEOUE KA UROIGEL ERDLPOLEIEG Ewngetpianny, oua pdon Beesnikr)s SR,
noARnnkemaloviog ELoL Loy KODAIRD Low utikeono,

Tug nhoiow vow 2pyau ngaypeaanaerBrisoy Sda ewgepan xbahuoind. Mio Suadeiward owg B lomaou, pe
OUppELEREs koL ERLGE Avumns, ko pio Sl Juend oo 14 lookiou. Tupges ceigoy exnouBeousol, epyalipeval pe
VEDUE, EXIOEI 0L Oy e, oLERERF) Snpdouw s ipopéu ko v

H orjpaoia cdugwws npwiofouiugy B2 gpud kaid nekd o £ nieS ujd npdaw kg oumiopuens Suaxei mong. O
CUROVO LD ERRappaLog nadiung Elval nEpondEpo teavdd v oELekoyel kb oo, v auogEyEs Loy
unEpSovELBpG, v avoprapfEL napankaunuess nposusis, va oyeSalen vo pEAhoy Low KoLV OUPPELEREL o
evepyt oy cekovopae fuwr. Te pua Copumnny oo emBuose Braogey avan g, keoewkr] oowogn ko Lo
EUROLpigE, & cukawsepmed alapafin uopds anoeAel endvBuarn o Snporgatio ko oo ovBeued o wy
RENVLILLI (50,

Tawdygpavn, Epya Giwe 1o FLEARY anoSewviouy S r EUpundikr) suvepryooia piopel vo nopayoyel AoeL pe
kv Kl oviikoong, Duov ogyawopal and Supope ks yupes auiohdhooauy EEeyEs, mahis NPORLILEEL KoL
LEwoyuwaln, Srpuoupysdum sxnmEsu ik pyakain nov Shomokn Ba proposoeay va aeanmuyBoie o efwed

Link: M. BakdvSioc: H onpacia tou owovoutkoty aAdofnTtiopol tTwv VEWV

50


https://www.paron.gr/m-vakondios-h-simasia-toy-oikonomikoy-alfavitismoy-ton-neon/
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O oLkovopLKoG ahgapnTiopdc we edpdbLo yia Toug véoug

FLEARY

Mot s Bt a1t 8 ouvice pt
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Link: O owovouikoc aAddopntiopdc we ebodo ya toug véouc

CRE.THI.DEV’s socials:

Link: How prepared are young people for the financial decisions they are already being

Creative Thinking Development

, How prepared are young people for the
financial decisions they are already being asked

From digital payments and online purchases to
credit, saving, investment offers and financial
scams, young people are navigating an
increasingly complex financial world. Yet many
still lack access to practical financial education —
a gap that can be even more significant for those
facing social or economic vulnerability.

This is where FLEARY - Financial Literacy and
Empowerment for At-Risk Youth aims to make a
difference. The project goes beyond teaching
financial concepts, focusing on real needs and
everyday situations and helping young people
understand the consequences of their choices
recognise risks and misleading information, and
develop greater financial confidence and

% As part of FLEARY, CRETHIDEV organised two
national seminar activities in Greece, an online
seminar on 8 June 2026 and a face-to-face
seminar in July, reaching 50 participants. The
events presented the FLEARY tools and practical
methodology while opening a wider discussion
on financial literacy as a means of strengthening
young people’s autonomy, equal opportunities

Racauca hainn financially litarata ic not cimnl

asked to make?
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https://enypografa.gr/%CF%80%CE%B5%CF%81%CE%B9%CF%86%CE%B5%CF%81%CE%B5%CE%B9%CE%B1-%CE%B1%CF%84%CF%84%CE%B9%CE%BA%CE%B7%CF%82/%CE%BF-%CE%BF%CE%B9%CE%BA%CE%BF%CE%BD%CE%BF%CE%BC%CE%B9%CE%BA%CF%8C%CF%82-%CE%B1%CE%BB%CF%86%CE%B1%CE%B2%CE%B7%CF%84%CE%B9%CF%83%CE%BC%CF%8C%CF%82-%CF%89%CF%82-%CE%B5%CF%86%CF%8C%CE%B4%CE%B9%CE%BF/
https://www.facebook.com/photo/?fbid=1647139367421361&set=a.611287004339941
https://www.facebook.com/photo/?fbid=1647139367421361&set=a.611287004339941

[~ crethidev « AkolouBrote e

< crethidev | How prepared are young people for the financial
decisions they are already being asked to make?

From digital payments and online purchases to credit, saving,
investment offers and financial scams, young people are
navigating an increasingly complex financial world. Yet many still
lack access to practical financial education — a gap that can be
even more significant for those facing social or economic
vulnerability.

This is where FLEARY — Financial Literacy and Empowerment for
At-Risk Youth aims to make a difference. The project goes
beyond teaching financial concepts, focusing on real needs and
everyday situations and helping young people understand the
consequences of their choices, recognise risks and misleading
information, and develop greater financial confidence and
independence.

GR As part of FLEARY, CRETHIDEV organised two national seminar
activities in Greece, an online seminar on 8 June 2026 and a face-
to-face seminar in July, reaching 50 participants. The events
presented the FLEARY tools and practical methodology while
opening a wider discussion on financial literacy as a means of

Qe v A

Link: How prepared are young people for the financial decisions they are already being
asked to make?
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https://www.instagram.com/p/Dcd8fGnEYgG/
https://www.instagram.com/p/Dcd8fGnEYgG/

:***: Co-funded by
o the European Union




